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APPENDIX ONE

DETAILS OF RESEARCH INTO THE ECONOMIC BENEFITS
OF TOURISM IN SUB-NATIONAL AREAS OF GREAT BRITAIN

INTRODUCTION

The proportional multiplier approach as initially

specified by B.H. Archer has undergone continuing
refinement and development. This appendix broadly
reviews the studies undertaken and the developments
introduced. The appendix provides details of the

objectives of each study, the data used, the results
produced and the advances made.

ANGLESEY

B. H. Archer and C.B. Owen (1971).

The Objectives

The objective of the work on Anglesey was to: "show
how economic techniques can be used to measure and
explain the regional implications of visitor spending
and to prescribe policy measures" (Archer, 1973, p.xi).

The Data

The examination of the impact
of Anglesey was undertaken in

of tourism on the economy

two ways:

a) a detailed input-output model.
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b) a modified form of input-output model, which
is the analysis which concerns us here.

The application of the model to Anglesey was based on

two sets of data:

a) visitor spending data which was collected in
a street/site based survey of visitors
conducted by Anglesey County Council. The

spending data was collected through self-

completed questionnaires with 1,040 being
returned out of a total distributed of 3,000.

b) business data which consisted of a survey of
economic activity on Anglesey and which is

reported on in "Regional Income Multipliers"
(P. Sadler, 1973). The actual sample sizes
were reported in "Towards a Tourist Regional

Multiplier" (Archer, 1971). The total sample
was 114 businesses.

The Nature of the Results

The study produced income multipliers for expenditure
in 1970 by hotel guests, caravan users, bed and
breakfast and farmhouse-based visitors and also a

composite multiplier for all four categories.

The Analytical Advances

This is the base study from which the remainder of the
studies in this review were derived.
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CARDIGANSHIRE

B. Wheeller and G. Richards (1974).

The Objectives

The objectives of this study were:

a) to provide data on t

characteristics of tourism

and

b) to measure the economic impact of tourism.

As the economic impact of tourism can take many forms
the research was confined to the evaluation of tourist

spending and the impact on residents' incomes.

he nature and

in Cardiganshire,

The Data

This study adopted the model
(1971). In order to estimate

the model two sets of data we

specified by B.H. Archer
the various components of
e collected:

a) information on tourists in Cardiganshire was

obtained through a street/site based survey

of summer visitors which was conducted

between June and September in 1972. Direct

personal inerviews (1400) were conducted in
six resorts.

b) information on business establishments was

obtained through a postal questionnaire. No
details of the size or composition of this

sample are given in the published resort. The report

simply states that:
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"the survey of business establishments ...

was based on postal questionnaires ...

designed to obtain information about the ways

in which different types of unit disposed of
their revenue from sales to tourists ...

The main accommodation types used by tourists
were covered in this way together with

garages. Other service trades dealing

directly with tourists presented problems and
data relating to these categories were

obtained in other ways". (p3).

The Nature of the Results

The study produced results for visitor spending in 1973
based on:

a) the type of accommodation used by visitors,
and

b) the socio-economic classification of

visitors.

The visitor spending figures were reported

dis-aggregated for each type of tourist into 6 items of

spending: accommodation, shopping, food and drink,

transport, entertainment and other.

The spending data was combined with the analysis of the
business survey to produce income multiplier results
which were again based on:

a) the type of accommodation used (8 types), and

b) the socio-economic classification of visitors

(4 classifications).
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The Analytical Advances

Wheeller and Richards adopted Archer's specifications
of the calculation of local income. They made one

addition and that was the introduction of social class

of visitors as a component of the analysis.

GREATER TAYSIDE

D. Henderson and R.L. Cousins (TRRU, 1975).

The Objectives

The objectives of this study were:

a) to generate information which would make it

possible to answer the question: "What
economic effects, in terms of incomes and

jobs, did tourism have on Tayside in 1973?",
and

b) to provide an analytical tool which could
answer similar questions in other areas.

The Data

This study was conducted usi
version of the original spe

For the application of the
data were used:

ng a substantially modified
cification by B.H. Archer,
model four basic sets of

a) data on the total number of different types
of tourist and their average length of stay.
These were obtained from the Scottish Tourism

and Recreation Study (TRRU, 1975)
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supplemented by the British Home Tourism

Survey (NOP, 1974) .

b) information about the daily spending of
visitors to Tayside. These data were

obtained through a survey of tourists
conducted for each mode of travel at points
of exit from the region. A total of 2,048
interviews were conducted in July 1973.

c) information about the workforce and the

distribution by businesses of their turnover

between owners, employees and suppliers

identifying, in particular, those flows of

money to people and companies based in the

Tayside area. These details were obtained
from 248 personal interviews with
businessmen.

d) the pattern of spending by residents of
Tayside was derived from the Family
Expenditure Survey (Department of Employment,
1973).

The Nature of the Results

The study analysed the economic impact of tourists in
Tayside in 1973 in three different ways:

a) visitor spending per day and in total.

b) income creation which was defined as

wages/salaries, profit and rent (net of tax)
to residents of, or businesses based in,
Greater Tayside.
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c) employment which was analysed in two ways:

i) unstandardised employment where all jobs
are treated as equal.

ii) standardised employment where part-time

and/or seasonal jobs are adjusted to

full-time equivalents.

These analyses were undertaken on the basis of

classifying tourists by the accommodation they used (11
types), by the method of travel they used (4 types) or

by the nature of the community (4 types) in which the
tourist spent money.

The Analytical Advances

Such a description of the nature of the results of this

study undervalues both the wealth of the data (112
tables) and the comprehensive advances made both in the

presentation of the results and the

specification/content of the analysis.

The researchers advanced the methodology by:

a) including mode of travel as a basis for

classifying visitors in the analysis.

b) separating out, in the results, of the
direct, indirect and induced components of
the impact of visitors.

c) the multiplicand was changed to take the form
of a direct injection of cash into the

economy in the shape of tourist spending.
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d) a tiered-region analysis was incorporated
with the analysis producing coefficients for
the local area, for the region and for
Scotland of visitor spending in Tayside.

e) the development of employment multipliers.

EAST ANGLIA

B. H. Archer, R. de Vane and J.H. Moore (1977).

The Objectives

The aims of this study were:

a) to calculate the number of holiday makers and day
visitors in the various parts of the East Anglian
Coastal Strip and to estimate their total spending, and

b) to evaluate the household income and

employment generated.

The Data

The data for this study were derived from:

a) a street/site based visitor survey, which
consisted of a total of 3,734 interviews
which were administered between 1st June and

31st August, 1975.

b) a count of bedspaces available in bed and
breakfast establishments, guest houses and
hotels in the area plus an occupancy survey

of the latter two. These data were necessary
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in order to be able to estimate the total

number of visitors.

c) a survey of businesses supplying
accommodation was carried out in 1975 and a

total of 323 interviews were undertaken. In

1976, 71 other establishments, including
wholesalers, were interviewed.

d) the Family Expenditure Survey (Department of

Employment, 1974).

The Nature of the Results

The report provides results for 1975 covering:

a) visitor spending, and

b) the multiplier effects on income.

The visitor spending information is provided for Great

Yarmouth and for the rest of the coastal strip. It

distinguishes between eight types of spending:

accommodation, meals out, food shops, souvenirs,

transport, drinks, entertainment and other spending.
These details are provided for 13 types of staying
visitor and for day visitors.

The report provides total income coefficients for each
of the types of visitor classified by the accommodation
used. In this case only 10 types of staying visitor
were used as the 'serviced' sector was treated as one

type (hotels, motels, inns, boarding houses,

guesthouses and bed and breakfast establishments). The

report does not divide the income coefficients into the
three elements of income creation (direct, indirect and

induced).
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APPLEBY, KESWICK AND SEDBERGH

B. H. Archer and D.R. Jones (1977).

The Objectives

The objectives specified for this study were:

a) to calculate the number of visitors,

including day trippers, to each of the three
selected towns and to estimate their

spending.

b) to evaluate the amount of income and

employment generated by visitor spending.

c) to calculate income multipliers for different

types of visitor.

The Data

The study adopted similar procedures and analytical
specifications to those for the study of the coastal

strip of East Anglia. Thus it consisted of:

a) a street/site based visitor survey consisting
of 776 interviews in Appleby, 723 interviews
in Keswick and 681 interviews in Sedbergh.

b) a survey of hotels and other forms of tourist
accommodation and other businesses which

benefited directly or indirectly from
tourism. The sample size was 41 in Appleby,
61 in Keswick and 27 in Sedbergh.

c) the Family Expenditure Survey (Department of
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Employment, 1975).

The Nature of the Results

The results provided in the report are based on

dividing visitors into 13 different categories of
accommodation plus day trippers. These visitors are

further subdivided between the three selected towns.

The results are for 1976.

For each classification of visitor type the report

provides details covering for each of the towns:

a) visitor spending with the different spending
items being detailed separately. The types
are the same as for the study of the coastal

strip of East Anglia.

b) the local income coefficients for visitor

spending based both on the type of
establishment in which the spending occurred
and on the type of visitor classified by the
accommodation used. Estimates are also

provided for Cumbria as a whole as well as

for each of the individual towns. Thus there

are estimates of income in Appleby and income
in Cumbria resulting from spending in Appleby
(the tiered-region approach).

c) the employment created in the main types of
business in which visitors spent their money

and employment multipliers per 10,000
visitors and per £1,000 of visitor spending.
These multiplier coefficients were of the
standardised type which converts jobs into
full-time equivalents.
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EDINBURGH AND THE LOTHIAN REGION

D.R. Vaughan (1977).

The Objectives

The overall objective was to evaluate the economic
benefits resulting from spending by people who were

visiting Edinburgh for pleasure in 1976. The benefits
were divided into three types:

a) visitor spending,

b) income to residents of Edinburgh, the Lothian

Region and Scotland, and

c) employment for residents of Edinburgh, the
Lothian Region and Scotland.

The Data

This study adopted the methodology of the Tayside Study

(TRRU, 1975). For the study four sets of data were

used:

a) the numbers of the different types of tourist
were estimated from the Scottish Tourism and

Recreation Study. The results of this study
were updated to correspond to 1976 visitor
numbers using the British Home Tourism Survey

(1976) and the International Passenger Survey

(1976) .

b) the level of visitor spending and its
distribution between different types of
business was established by interviewing a
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sample of visiting groups based on their mode
of travel. Car-borne visitors were

interviewed at selected locations within the

City. People using the other modes of

transport were interviewed as they left the

City by, for example, train. A total of

1,834 groups were interviewed in July and

August, 1976.

c) the income, employment and purchasing

patterns of businesses directly or indirectly

serving tourists was obtained from 80

establishments, inclusive of Local

Authorities and Utilities, in the City and in
the Lothian Region.

d) the pattern of spending by local residents
was derived from the Family Expenditure

Survey (Department of Employment, 1975).

The Nature of the Results

The summary report of the study presents results for:

a) visitor spending per day and in total for
both visitors who stayed overnight and for

day visitors.

b) income created by the spending of different

types of visitor.

c) employment created by the spending of
different types of visitor. The results

presented are for standardised employment
(where jobs are converted to full-time

equivalents). The study, however, also

produced unstandardised results.
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These analyses were based on dividing visitors by the

type, of accommodation they used (9 types), by the
method of transport used to travel to Edinburgh (5

types), by the area/country of origin (5 types) and by

length of stay (4 types - spending only). The report
also contains the results of a tiered-region analysis:
City of Edinburgh, Lothian Region and Scotland.

The Analytical Advances

The study introduced length of stay into the analysis
as a factor in visitor spending and the area of home
residence of visitors as an important determinant of

impact.

THE EDINBURGH FESTIVALS

D.R. Vaughan, 1977.

The Objectives

This study was commissioned as part of a larger study
of the economic benefit of holiday visitors to the City
of Edinburgh (D.R. Vaughan, 1977). The objectives for
this study of the Edinburgh Festivals were:

a) to estimate the total amount of money spent
in Edinburgh as a result of the presence of
the four festivals (International, Fringe,
Film and Tattoo), and

b) to estimate the economic benefit of the four

festivals to the City of Edinburgh by way of

disposable income to residents of the City
and profit to businesses with their head
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offices located in Edinburgh.

The Data

This study was based on a number of data sets:

a) the different categories of tourists and the
number visiting Edinburgh during the period
of the Festivals were estimated by updating
the Scottish Tourism and Recreation Study by
the British Home Tourism Survey and the
International Passenger Survey.

b) the proportion of holiday visitors in

Edinburgh who attended the Festivals and
their spending was calculated from interviews
conducted at selected locations in Edinburgh

during the period of the festivals. A total
of 660 interviews were conducted of which 346

were with people who provided details of
their spending. In addition 39 members of

Fringe groups and 20 people attending the
Film Festival Conference provided details of
their spending in Edinburgh.

c) a survey of the audiences at Festival events

was carried out at 23 performances of the
International Festival, 57 performances at

Fringe events, 5 performances of the Tattoo

and 22 performances at the Film Festival. A
total of 6482 interviews were conducted.

This survey was aimed at dividing audiences
between local residents and visitors to

Edinburgh.
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d) the accounting and workforce information
obtained from the 80 businesses interviewed

for the study of the economic impact of
visitors to Edinburgh were supplemented by
information for each of the 4 festivals and

for 39 groups performing on the Fringe.

e) the pattern of local resident expenditure was

derived from the Family Expenditure Survey

(Department of Employment, 1975).

The Nature of the Results

The study provides estimates of:

a) the total revenue of each of the festivals
and the income to residents of Edinburgh, the
Lothian Region and Scotland which resulted.

b) the pattern and amount of spending in
Edinburgh, excluding spending on the

festivals, by visitors who attended Festival
events. The visitors are classified by the
accommodation they used and the area of their
home residence.

c) the impact of the spending by visitors who
attended festival events on incomes in

Edinburgh, the Lothian Region and Scotland.

The Analytical Advance

This study is the only application of proportional

multiplier analysis to a special event in Great Britain
which is comparable to the impact studies of tourism
whirl, have teen undertaker..
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CARLISLE AND KENDAL

B.H. Archer (1979) .

The Objectives

This study had objectives which were the same as for
the earlier study of Appleby, Keswick and Sedbergh

(Archer, 1977). The objectives were:

a) to calculate the number of visitors,

including day trippers to each of the towns

and estimate the amount and distribution of

visitor spending.

b) to evaluate the amount of household income

and employment generated by visitor spending
in each of the towns.

c) to calculate the local income multipliers for
different types of visitor to each town.

The Data

The study began in June 1978 and ended in May 1979.
The data used were obtained from:

a) a street/site based survey of visitors to the
two towns between June and October 1978. The

survey comprised interviews with 757 parties
in Carlisle and 701 parties in Kendal.

b) a survey of hotels, other forms of visitor
accommodation and with business

establishments which benefited (directly or

indirectly) from visitor spending. A total
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of 60 businesses in Carlisle and 37 in Kendal

provided the required data.

c) the Family Expenditure Survey (Department of

Employment, 1977).

This data was combined using the methodology developed
for the study of Appleby, Keswick and Sedburgh (Archer,
1977) .

The Nature of the Results

The report provides results for each of the towns which
cover the requirements set by the objectives. Visitors
were subdivided according to the accommodation they
used. 8 types of accommodation, including day trip/no
accommodation were identified.

For each of these types the report identifies:

a) the total amount spent and the average amount

spent per day. It also provides details of
the distribution of this spending between 10
broad items of spending.

b) the income resulting from this spending. The
income coefficients are presented both by

type of visitor classified by the
accommodation used and by the type of
business in which the spending occurred. The

analysis also has a tiered-region element
with results for the town and for the whole

of Cumbria being presented.

c) the employment resulting from visitor

spending. Direct employment is given in
detail and standardised coefficients of
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employment per 100 visitors and per £1,000 of
visitor spending are estimated.

NATIONAL PARKS

D. R. Vaughan, V. Eachus and S. Dowers (TRRU, 1981).

The Objectives

The proportional multiplier analysis of the impact of
tourism formed just one part of a much larger study.
It was aimed at meeting one of the objectives of the

larger study which was:

"to ascertain the contribution of the different

economic activities and policy alternatives"

(TRRU, 1981, p.1),

and, in the tourism context, to go some way towards

answering the question whether:

"tourism provides a basis for achieving viability
of national park communities" (TRRU, 1981, p.8).

The Data

The relevant parts of the study of "The Economy of
Rural Communities of National Parks" in the context of

this thesis are:

a) a survey of employment and of the financial
flows between businesses. This survey

consisted of interviews with the

owners/managers of 30 tourist-re1 ated
businesses on Exmoor and 20 manufacturing
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enterprises in the Lake District. In

addition data covering 24 farms on Exmoor and
Dartmoor and 15 farms in the North York Moors

were obtained from the Farm Management

Survey. The data for farms were supplied by
MAFF.

b) a survey of visitors to Exmoor. This survey

was divided into two periods: 15th to 28th

July and 19th to 21st October 1979. The
interviews were of two types. A short
interview was used to determine the broad

characteristics of visitors leaving Exmoor

National Park. A total of 6,159 interviews
of this type were conducted. A longer, more

detailed, interview of the activities
undertaken and expenditure incurred by
recreational and holiday visitors to Exmoor.

A total of 1,361 interviews were completed.

The Nature of the Results

The results were of two types:

a) for different types of business, for example
the income multiplier coefficient of a dairy
farm.

b) results based on spending by different types

of visitor.

For each of these the results presented covered:

a) purchases by businesses. This is a sales

multiplier.
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b) income to residents of the national parks and
to residents of the adjacent areas (tiered-

region approach).

c) employment to residents of national parks and
of adjacent areas. These results are

presented in both standardised and
unstandardised forms.

The analysis of the impact of tourism provides details
on the basis of visitor spending. This spending is
detailed for 5 broad types of accommodation (including

day trips) and on whether the visitor is a resident of
the United Kingdom or from overseas.

The Analytical Advances

For this study D.R. Vaughan modified and extended the

scope of the earlier studies by TRRU (1975) and by D.R.

Vaughan (1977). The analysis conducted for this study
introduced three advances:

a) the study provided comparative multiplier
values for a range of economic activities
which allowed the impact of tourism to be

compared with other economic activities.

b) the study provided estimates of a sales

(purchases) multiplier. Such a multiplier is

implicit in the calculation of income and

employment multipliers but had not before
been separately identified in detail.

c) the study produced both incremental and

proportional multiplier coefficients. Again
it was possible to produce these in earlier
studies but they were not produced.
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SCOTLAND

D. R. Vaughan and S. Dowers (Vaughan et al, 1987).

The Objectives

This study had two broad requirements:

a) to quantify the national and regional
breakdown of tourism's economic benefits.

b) to provide a detailed analysis of the effect
of tourism on local economies and, in

particular, the effect on the workforce.

The Data

This study was based on:

a) a survey of businesses directly serving
visitors. This was conducted in three areas

which were selected on the basis of a cluster

analysis designed to divide Scotland into
areas with similar economic characteristics.

The areas chosen for the survey were

Annandale and Eskdale, (65 interviews),

Edinburgh (80 interviews), and Morayshire (57
interviews). These areas were chosen as

being representative of the types of economy

found in the South of Scotland, the Central
Belt of Scotland and the North of Scotland

respectively.

b) data for the indirect business which was

obtained by modifying the data obtained

during the study of Edinburgh by Vaughan
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(1977) and of Tayside by TRRU (1975).

c) data on visitor numbers and spending were

derived from the British Home Tourism Survey
and the International Passenger Survey. The
distribution of this spending between
different types of spending item were derived
from an earlier study by Vaughan (1977).

The Nature of the Results

The study provides information on the economic impact
of tourism in respect of spending, purchasing of goods
and services, income and employment. The results are

presented based on:

a) demand definitions. The impact of visitor

spending is classified according to the
accommodation used, the area of home

residence of the visitor and the purpose of
visit (business, holiday).

b) business definitions. These results are

presented classified by the type of
establishment in which visitor expenditure
takes place.

c) area definitions. These provide details of

impact classified by area. As well as the
three study areas and the tiered-region

approach introduced in earlier studies this

study has estimates for Scotland as a whole.

While the study produces estimates of the direct,
indirect and induced impacts of visitor spending (the
multiplier approach) it concentrates on the direct

impact and on providing a more sophisticated analysis
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through profiles of:

a) income. This has been classified according
to the recipient. There are estimates of
income to employees, personal disposable
income of proprietors, profit retained within
the business and rent.

b) taxation. This has been classified according
to whether it is in the form of direct

taxation (income tax, corporation tax and
national insurance), indirect taxation (VAT

gross) or rates paid to the local
authorities.

c) purchases. These have been divided between
'cost of sales' and 'other' overhead items.

d) workforce. The workforce has been divided

into five principal types: owners and

family, direct service (such as waiters, shop

assistants), support services (such as

cleaners and chefs) and seasonal. These

classifications have been further sub-divided

between male and female and full and part-
time .

The Analytical Advances

The study introduced, or further developed, a number of

aspects of these studies:

a) the study introduced weighting into the

analysis of the business survey. Using
estimates of the number of establishments

sub-divided by size and type the basic
establishment data was adjusted to
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'represent' to population from which the

sample was drawn. In previous studies the

only weighting factor used was visitor

spending.

b) the study provided a far more sophisticated

analysis of the characteristics of the
businesses in which visitors spent their

money as detailed above. Thus it represents
a move away from the emphasis on the

'multiplier effect', as in earlier studies,
and towards the direct sector.

c) the national park study introduced

comparative analysis between tourism and
other activities by, for the first time,

deriving multipliers for a range of economic
activities on the same basis as those for

tourism. This study of Scotland introduced a

similar advance in respect of understanding
the different influences of the type of

economy in which tourism is set. Thus it

produces analysis for more than one type of
area. Tayside (TRRU, 1975) did this with its

community analysis but this study of the

economy of Scotland showed the different

linkages within Scotland as a whole.

BRIGHTON AND HOVE

D.R. Vaughan (1983).

The Objectives

The overall objective of this study was to develop an
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understanding of the economic benefits of tourism to
the Brighton and Hove economy by way of:

a) the local income generated by the spending of
visitors to Brighton and Hove, and

b) the employment arising from the spending of
visitors to Brighton and Hove.

The Data

This study used three sets of data:

a) information on the amount spent by visitors

during their stay in Brighton and Hove. This
was provided from a general street/site based

survey of visitors conducted by NOP in 1982
(2300 interviews). Because of the way NOP

analysed the data it was not possible to
derive the pattern of spending from this
survey and so the patterns were derived from
other surveys: Edinburgh (Vaughan, 1977),
National Parks (TRRU, 1981) and Conference
and Exhibition Delegates in Brighton (BMRB,
1983).

b) information extracted from the accounts of

tourist-related businesses in Brighton and
Hove plus information about the workforce.
This information was obtained through

personal interviews with the owners/managers
of 65 enterprises including businesses such
as wholesalers.

c) information derived from the Family

Expenditure Survey (Department of Employment,
1980).
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The Nature of the Results

This study continued the emphasis adopted in the study
of "Tourism and the Economy of Scotland" (Vaughan et

al, 1987). While it provides multiplier coefficients
based on the type of visitor it concentrated on

exploring the nature of the direct effect. Thus the

study:

a) describes the characteristics of visitor

spending in 1982 with visitors classified by

purpose of visit (business, holiday and day
trip) and type of accommodation used (5 types

including day trip).

b) evaluates the main characteristics of the

businesses in which visitors spend their

money. These characteristics are

seasonality, the geographical pattern of

purchasing goods and services, the proportion
of income accounted for by employees

remuneration, proprietors disposable income
and retained capital and finally the

composition of the workforce.

c) provides income and employment coefficients
for each type of visitor classified according
to the accommodation they used. In

particular it identifies the relative impacts
of spending on accommodation and spending on

other items.

The report does not provide estimates of the total

impact of tourism on the economy of Brighton and Hove.

These were estimated later by the English Tourist
Board.
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WINCHESTER

D.R. "Vaughan (1984).

The Objectives

This study was made as part of a comprehensive study of
tourism in Winchester. The objective of this element
of the comprehensive study was to evaluate the present
economic effects of visitors to the City by:

a) estimating the amount and nature of local
income generated, and

b) estimating the amount and nature of

employment arising from visitor spending.

The Data

As with the study of Brighton and Hove three main sets
of data were used:

a) information on visitor spending was obtained
from a street/site based survey of visitors
to the City in the summer of 1983 (2057
interviews). The survey was conducted by
P.A.S. with spending being one of a number of
elements in the questionnaire.

b) personal interviews with the owners/managers
of 49 tourist-related establishments provided
information about the turnover and

expenditure of the businesses and the
workforce.
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c) the pattern of local resident spending was

derived from the Family Expenditure Survey

(Department of Employment, 1981).

The Nature of the Results

The study provides analyses of visitor spending, income
to local residents and employment.

The pattern of visitor spending and the average amounts

spent per visit are classified by the type of
accommodation used (5 types including day trips). The

pattern of spending is given for four broad categories
of items (accommodation, shopping, eating and drinking
out and other).

The study analyses income and employment creation in

respect of visitors classified by the accommodation

they used. It identifies:

a) the division of direct income, per £100 spent

by visitors, between wages, drawings
(disposable income of proprietors), retained

capital and rent.

b) the multiplier effect of visitor spending on

income by producing multiplier coefficients

per £100 spent by visitors.

c) the components of the direct workforce. The

types of worker identified are working
proprietors, all year employees and seasonal

employees. In addition it further identifies
the male/female and full/part-time
composition of the workforce.
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d) the multiplier effect of visitor spending by

producing multiplier coefficients per

£100,000 spent by visitors.

The study does not provide estimates of the total
amount spent by visitors and the related estimates of
income and employment. These have subsequently been
estimated by the English Tourist Board.

BOURNEMOUTH AND SOUTH EAST DORSET

D.R. Vaughan (1985).

The Objectives

The main objective of this study was to demonstrate the
economic benefits of visitors to South East Dorset.

Thus the study investigated:

a) the amount and pattern of spending by
visitors to South East Dorset in 1984,

b) the amount and nature of local income

generated by visitor spending, and

c) the amount and nature of employment arising
from visitor spending.

The Data

The study consisted of four main elements:

a) personal interviews with the
proprietors/managers of 96 tourist-related
businesses in South East Dorset.
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b) information on visitor spending which was

obtained from a street/site based survey of
visitors conducted by NOP in the summer of
1984 (3127 interviews).

c) data on local spending patterns which were

derived from the Family Expenditure Survey

(Department of Employment, 1985).

d) data on visitor numbers and nights/days spent
in South East Dorset which were supplied by
the English Tourist Board.

The Nature of the Results

This study is more comprehensive than either the

Brighton and Hove or Winchester studies. It produced
estimates of:

a) visitor spending per day and in total for the

survey period. The spending is classified

according to the type of accommodation used

by visitors (seven types including day

trips). The distribution of the spending is
divided between 4 broad items of spending.
The estimate of the total amount spent is

presented for visitors to, or accommodated

in, Bournemouth, the rest of South East

Dorset and the whole of South East Dorset.

b) the characteristics of the businesses in

which visitors spend their money in respect

of quarterly pattern of turnover, the
division of income (wages, drawings, surplus

earnings and rent are the categories), the

composition of the workforce (working
proprietor, all-year employee and seasonal
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employee are the categories) and the

proportion of turnover used to make purchases

locally.

c) income for local residents. The analysis of
income is produced for different types of
visitor classified by the accommodation used.
The report provides coefficients for the

direct and total impacts per £100 spent and

per day/night spent in the area. In addition
the study estimated the total amount of
income created during the study period as a

result of visitors staying in, or on a day
visit to, Bournemouth; visitors staying in,
or on a day visit to, the rest of South East

Dorset; and finally, the aggregate amount

for South East Dorset as a whole.

d) the numbers working in tourist-related jobs.
These estimates are again produced on the
basis of visitors classified by the
accommodation they used. The study estimated
coefficients for the direct and total impacts
on jobs per £100,000 spent and per 10,000
visitor days/nights in the area. In addition
the study provides estimates of the total
number of jobs supported by visitor spending

during the survey period. As for income,
these jobs are divided between jobs supported

by visitors staying in, or on a day visit to,
Bournemouth and jobs supported by visitors

staying in, or on a day visit to, the rest of
South East Dorset.
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MERSEYSIDE

D. R. Vaughan (1976).

Objectives

The objectives of the study were:

a) to increase the level of understanding of the
current pattern and value of tourism in

Merseyside, and

b) to provide information relevant to the
assessment of future action in Merseyside in
respect of the development, management and

promotion of tourism.

The Surveys

The study of tourism was based on two surveys:

a) The visitor survey was carried out in two

stages: August 11th 1985 to September 10th
1985 and October 6th 1985 to October 26th

1985. In the first period 1943 market

profile interviews were conducted of which
420 interviews included the detailed

information about the visit of people who
were on a day visit or were staying overnight
and who were visiting Merseyside for

pleasure. For the second period the numbers
of interviews were 761 and 92 respectively.

b) Personal interviews were conducted with 63

tourist-related businesses, including both
direct and indirect receipients of
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visitor/arts audience spending. In addition,
the relevant information on five heritage
sites/arts venues were provided by Policy
Studies Institute (PSI).

The Nature of the Results

The Study provides an analysis of visitor spending,
income to local residents and employment along similar
lines to those previously identified for the study of
Bournemouth and South East Dorset. The Study also

provides a similar analysis (contained in the report by
Policy Studies Institute, 1986) of Arts organisations
and Arts customers.
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APPENDIX TWO

TODRISM IN EDINBURGH

INTRODUCTION

The study of "The Economic Impact of Tourism in

Edinburgh and the Lothian Region" (Vaughan, 1977a) was

commissioned by the Lothian Region Council and the
Scottish Tourist Board in June 1976. The aim was to

evaluate the economic benefits of spending by holiday
visitors during their visit to the City of Edinburgh.
This study was the starting point for the work reported
on in this thesis.

The study consisted of an examination of the spending

by visitors to the City of Edinburgh and the income and

employment resulting in the City of Edinburgh, in the
Lothian Region and in Scotland. The details of the data
and the range of results are given in Appendix One.

VISITOR SPENDING

The starting point for the study was a survey of
visitor spending. This spending provides the basis for
the income and employment effects of tourism.

The data provided by the survey of visitor spending
were analysed on the basis of sub-dividing tourists
into different types: by accommodation used, by

transport used, by area of origin and by length of

stay as detailed in Chapter Nine. There were three
concerns in these analyses; the average amount spent



A36

per day, the pattern of spending and the amount spent
in total.

The Average Amount Spent per Day

The average amount spent per day indicates the rate of

spending and this differs between the types of visitor.

When, for example, the average amount spent per day by
visitors was analysed in respect of the origin of
visitors (Table A2.1) it was found that holiday
visitors from overseas had a higher average daily

expenditure than those from the United Kingdom. In

addition, within these broad categories there were

further differences with, for example, staying visitors

spending more than day visitors.

The Pattern of Spending

When the data on visitor spending in Edinburgh were

analysed it was found that the pattern of spending
differed according to the type of visitor (Table A2.2).

The Total Amount Spent by Visitors

Although for planning purposes it is important to know
the differences between visitors in the amount they

spend per day, and the pattern of that spending, it is
also important to know the total amount.

It was estimated that in 1976 holiday visitors to

Edinburgh spent £18.2 million - an amount arrived at by

combining average daily spending with the estimated
tourist numbers. As might be expected the different

types of visitor accounted for different amounts of
this total (Table A2.3).
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TABLE A2.1: Average Daily Expenditure Within the
City of Edinburgh.

Type of Tourist Type of Tourist
by Origin

Staying Day Overall
Visitor Visitor

Average 24 hour expenditure per person (£)

Scotland 4.32 2.65 4 .12
Rest of UK 4.85 3.57 4.74
W. Europe 7.08 4.82 6.95
N. America 12.46 10.00 12.40
Elsewhere 9. 83 7.81 9.76

Weighted
Average 6.86 4.00 6.65
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TABLE A2.2: Distribution of Average Daily
Expenditure within Edinburgh (£) -

Staying Visitors.

Type of Tourist Category of Spending
by Origin

Accom- Retail Cafe/ Other Total
moda- Pub
tion

Average 24 hour expenditure (£)

Scotland 1.45 1.38 0.91 0 . 57 4. 32
Rest of UK 2.04 1.40 0.93 0.50 4.85
W. Europe 2.89 2.30 1.38 0 . 51 7.08
N. America 4.19 5.44 1.96 0.88 12.46
Rest of World 3.81 3.68 1.50 0.82 9. 83

All Visitors 2.59 2.44 1.21 0.63 6.86

TABLE A2.3: Total Expenditure Within the City of
Edinburgh.

Type of Tourist
by Origin

£million

Type of Tourist

Staying Day Overall
Visitor Visitor

Scotland 1.77 0.15 1.91
Rest of UK 5.30 0. 37 5.68
W. Europe 2.40 0.10 2.51
N. America 5.21 0.10 5. 31
Elsewhere 2.71 0.08 2.80

Total 17.39 0.81 18. 20
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THE IMPACT CHARACTERISTICS OF BUSINESSES

On the basis of these estimates of the amount and

pattern of visitor spending further estimates were made
of the income and employment resulting. These further
estimates were based on a survey of businesses within

Edinburgh and the Lothian Region and on the Family

Expenditure Survey.

The Income Creation Characteristics of Businesses

Estimating the income actually received by local
residents was accomplished by deriving income

'multipliers' or 'coefficients,. These coefficients
were produced for a range of different businesses

including those shown in Table A2.4.

The Employment Creation Characteristics of Businesses

Estimating the workforce of the tourist-related sector
of the economy was accomplished by deriving employment

'multipliers' or 'coefficients'. These were produced
for a range of different businesses including those
shown in Table A2.5.

The Stages of Impact

In Table A2.4 the three stages of income creation are

shown. The direct component for income was comprised of
the wages, rent and profit (net of tax) paid to City
residents out of the takings of those businesses
listed. The indirect income generated was composed of
the wage, rent and profit payments which can be
attributed to the purchase of supplies by these direct
businesses. The third component, induced income, was

the local income created by the spending of any income
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TABLE A2.4: The Income Multiplier Coefficients of
Selected Businesses in Edinburgh.

Type of Business Stage of Impact

Direct Indirect Induced Total

Per £100 of turnover

Hotel 24
Guest House 27
Caravan/Campsite 34
Restaurant 20
Retail (Central
Edinburgh) 7

Retail (Outer
Edinburgh) 11

6 5 35
12 7 46
2 6 42
4 4 28

1110

3 2 16

TABLE A2.5: Standardised Employment Multiplier
Coefficients of Selected Businesses in
Edinburgh.

Type of Business Stage of Impact

Direct Indirect Induced Total

Employment~per £100,000 of Turnover

Hotel 17 3 3 23
Guest House 21 5 5 31
Caravan/Campsite 4 1 4 9
Restaurant 9 2 3 14
Retail (Central
Edinburgh 7 1 1 8

Retail (Outer
Edinburgh) 5 1 2 8
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received directly or indirectly.

In Table A2.5 the three stages of employment creation
are shown. The direct component for employment was

comprised of the City residents working in the types of
businesses listed. The indirect component consisted of

City residents whose employment can be attributed to
the purchase of goods and services by the businesses
listed. The third component, induced employment,
consisted of the City residents who were employed as a

result of the respending of income earned in any of the

stages of income creation above. In all cases these
coefficients include both working proprietors and

employees.

INCOME CREATION FROM VISITOR SPENDING

The business-based income coefficients were then

combined using the average spending of visitors in
different types of business to give the local income
coefficient of each business type its relative weight.
There were two concerns in the analysis: the rate of
income creation and the amount of income created.

The Rate of Income Creation

The rate of income creation can be expressed in two

ways: as a proportion of a consistent unit (per £1, per

£100 and so on) or per visitor day. Regardless of
which is adopted the rate of income creation in the

City varied (Table A2.6).

Finally, the analysis can

increase in local income as

extended. The benefit to

be adapted to reveal the
the geographical areas are

areas outside the City of
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TABLE- A2.6: The Rate of Income Creation Resulting
from Spending by Staying Visitors.

Origin of Staying Income per Income per
Visitor £100 Spent Visitor Day/Night

Income (£)

Scotland 29 1.23
Rest of UK 30 1.44
W. Europe 29 2.03
N. America 27 3.33
Elsewhere 28 2.70

TABLE A2.7: Income Multipliers at City, Region and
Scotland Levels for Staying Visitors.

Type of Staying City Region Scotland
Visitor

Income per £100 of visitor spending

Scotland 29 29 33
Rest of UK 30 30 34
W. Europe 29 29 33
N. America 27 27 32
Elsewhere 28 28 32
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Edinburgh is illustrated in Table A2.7 where the income
coefficients at the City, the Lothian Region and
Scotland levels are shown. The steps indicate the extra

payments of wages, rent or profit which were included
as the size of the 'local' area was increased.

The Total Amount of Income Created

As stated previously not all the cash inflow from
tourist expenditure became income to local residents.

Using the total amount of visitor spending and the
income coefficients described earlier it was estimated

that spending by visitors resulted in £5 million of
income for City residents, or approximately one-third
of the original injection of £18.2 million.

The largest component of this £5 million was the income

generated by the businesses in which the tourists spent

their money. The income generated by these direct
businesses was £3.4 million in 1976. Indirect

businesses contributed a further £885,000 of local

income as a result of the tourist expenditure they
received through the purchase of goods and services by
direct businesses. Spending by local residents out of
income received from direct or indirect businesses

created a further £750,000 of local income.

Finally income was generated not only at the City level
but also in the rest of the Lothian Region and the rest

of Scotland. The £18.2 million of visitor spending

generated £5 million of local income in the City, a

further £66,000 in the rest of the Lothian Region and a

further £793,000 in the rest of Scotland outside the

Lothian Region.
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EMPLOYMENT CREATION FROM VISITOR SPENDING

A similar relationship to that between income and

turnover can be found between turnover and employment.
As for income there were two concerns: the rate of

employment creation and the total amount of employment

supported by visitor spending.

The Rate of Employment Creation

In this review of the rate of employment creation
coefficients based on standardised employment are

presented. Standardised employment compensates for
different lengths of service and hours worked by

converting part-time and seasonal employment into full-
time man-year equivalents.

Table A2.8 reveals that the spending of different types
of visitor created employment at different rates. The

employment coefficients presented show that a given
amount of spending by visitors from overseas created a

greater amount of standardised employment than the same

amount of spending by visitors from the United Kingdom.

Finally, Table A2.8 presents the results of the tiered-

region analysis with the employment coefficients for
the City, the Lothian Region and Scotland being
detailed.

The Total Amount of Employment Created

Combining the total amount of visitor spending detailed
earlier and the employment coefficients it was

estimated that the total number of full-time job

equivalents created by visitors spending money in the

City in 1976 was 3487.
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TABLET A2.8: Employment Multipliers at City, Region
and Scotland Levels for Staying
Visitors.

Type of Staying City Region Scotland
Visitor

Jobs~"per~£l07000 of~visTtor spending

Scotland 1.9 1.9 2.1
Rest of UK 2.0 2.0 2.2
W. Europe 2.2 2.2 2.4
N. America 1.8 1.8 2.0
Elsewhere 1.9 1.9 2.0
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The largest part of the standardised employment

generated was created in the direct sector: 2,591 out

of 3,487

Finally, the actual amount of employment was estimated.
This estimate was based on unstandardised employment,
which expresses all employment as equal (a part-time
seasonal job is given the same weight as a full-time

permanent job). The reason for the substantial
difference between standardised and unstandardised

employment was the dependence of the tourist industry
on part-time and/or seasonal labour. Of the 5,349

directly generated jobs (unstandardised) it was

estimated that 3868 were part-time and/or seasonal.



APPENDIX THREE

TOURISM AND THE EDINBURGH FESTIVAL

INTRODUCTION

In 1976 the Lothian Region Council and the Scottish
Tourist Board commissioned the study of the Edinburgh
festivals to allow more reasoned debate on their

economic "worth". The festivals were the Edinburgh
International Festival, the International Festival

Fringe, the Edinburgh Military Tattoo, and the

Edinburgh International Film Festival

The parts of the study relevant to this thesis
consisted of an examination of spending by visitors to

Edinburgh who were attending or participating in

performances of the festivals. From the spending data
the impact on local incomes was estimated. Details of
the data and the range of results were given in

Appendix One.

VISITOR SPENDING

As stated in Chapter Nine the economic impact of the
festivals can be divided into two parts: primary and

secondary. The primary impact derives from the spending
of visitors on festival events. The secondary impact
derives from spending in other businesses such as

hotels, restaurants and shops.
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Spending on the Festivals

The estimates of visitor spending at festival events

were based on a survey of audiences at the events. This

survey was aimed at establishing the composition of the
audience in order to divide revenue from ticket sales

between local residents and visitors.

For each of the festivals in 1976 it was estimated

that:

a) visitors to the City of Edinburgh, whose home
residence was outside the Lothian Region,

spent £226,000 on tickets for International
Festival events,

b) for the Festival Fringe box office receipts,
from visitors to the Lothian Region, totalled

£65,000,

c) in purchasing 85% of the tickets, visitors to
the City of Edinburgh and the Lothian Region

spent an estimated £293,000 at the Tattoo,

and

d) Visitors to the City of Edinburgh and the
Lothian Region spent an estimated £5,000 on

tickets for public performances of the Film
Festival.

In total, therefore, it was estimated that spending by

visitors, from outside the Lothian Region, on the four
Festivals amounted to £588,000.
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Spending in Other Businesses

Spending on festival events was not the only way in
which visitors to Edinburgh who attended or took part

in the festivals introduced money into the local

economy. Both visitors attending performances and

visiting performers/administrators spent money in

Edinburgh businesses for accommodation, meals and other

purchases. The pattern of spending per day for visitors
who stayed overnight, for example, are given in Table
A3.1. Details of this spending were obtained through a

survey of visitors.

For visitors to Edinburgh who were attending
performances of the festivals it was estimated that,

excluding spending on the festivals, in 1976:

a) festival-goers who stayed for one night or

more in Edinburgh spent a total of £2.5
million.

b) day visitors to Edinburgh who attended the
festivals spent a total of£213,000, and

c) participants in the conferences organised as

part of the Film Festival spent approximately

£9,100. (The nature of the Film Festival
conferences indicated that it was unlikely
that the participants would be included in
the survey of visitor expenditure. As a

result they were treated separately).

Members of the visiting companies also spent money in
the City of Edinburgh on accommodation, food and travel
and much of this money came out of the fees, or income,
of the companies. For 1976 it was estimated that:
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TABLE A3.1: Average Daily Expenditure Pattern of
Staying Festival-Goers (£).

Type of Tourist
by Area of Category of Spending
Home
Residence Accom Retail Souv¬

enir
Cafe/
Pub

Trans¬

port

■ Other Total

Average expenditurei per person per 24 hou r s

Scotland 2.53 0. 33 0. 21 1.11 0.25 0.. 02 4. 55

Rest of U.K . 2.09 0.94 0.27 1.33 0.42 0,,08 5. 15

W. Europe 2.92 1.01 0.91 1.71 0.17 0., 17 6. 90

N. America 5.85 1.30 1.27 2.21 1.50 0..06 12 .19

Elsewhere 3.60 2.33 1.58 1. 90 0. 39 0,. 44 10 .23

Weighted
Average 3.08 1.19 0.73 1. 62 0. 54 0,. 13 7 .32
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a) the members of the visiting companies

performing in the International Festival
spent approximately £100,000, and

b) the members of fringe groups from outside the
Lothian Region spent approximately £97,000.

Thus in total spending by festival-goers and visiting

performers/administrators in City businesses, excluding
the festivals, totalled approximately £2,918,000.

INCOME CREATION

An aim of this study was to calculate the local income

resulting from the presence of the four festivals in

Edinburgh. This local income consisted of the wage,

rent and profit payments made to residents of the City
of Edinburgh as a result of visitors to the City buying
tickets for festival events or buying goods and
services from businesses in the City. The estimates of
these amounts were based on a survey of the enterprises
involved in the festivals and of businesses in

Edinburgh and the Lothian Region.

Income Creation by Spending on Festival Events

Based on local income coefficients derived for each of

the festivals (Table A3.2) it was estimated that

visitor spending in 1976 created:

a) £27,000 of income for residents of the City
from International Festival ticket sales,

b) £19 , 600 of local income in the City from

Fringe Festival ticket sales, /#'J-
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TABLE A3.2: The Income Coefficients of the Four
Festivals in Edinburgh.

Festival Stage of Impact

Direct Indirect Induced Total

Income per £100 of turnoVer

International 5 5 2 12

Fringe 23 2 4 30

Military Tattoo 8 4 2 14

Film 28 9 7 44
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c) £41,000 of income to residents of the City of

Edinburgh from ticket sales for performances
of the Tattoo, and

d) £2,000 of local income was created by ticket
sales at the Film Festival.

In total, therefore it was estimated that, as a result
of ticket sales to visitors from outside the Lothian

Region, £90,000 of income was created for residents of
the City.

Income Creation through Spending Outside the Festivals

The application of the relevant local income
coefficients of businesses such as hotels, restaurants

and shops to the amounts that visitors spent in

Edinburgh, for example those calculated for visitors
who stayed overnight and which are given in Table A3.3,
revealed that:

a) the total spending, of £2.5 million in City
businesses, by festival-goers who stayed

overnight in Edinburgh created household
income of £713,000 for the residents of the

City of Edinburgh.

b) the total spending of £213,000 by day
visitors attending Festival events, in City
businesses excluding the festivals, created

£48,600 of income for residents of the City.

c) the total expenditure of all the members of

visiting companies performing in the
International Festival was estimated to be

about £100,000. Such expenditure would have
created £34,000 of income to residents of the
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TABLE A3.3: Local Income Created in the City of
Edinburgh per £1 of Festiva 1-Goer
Expenditure.

Type of Tourist by Local Income
Area of Home Residence Coefficient

Income per £1

Scotland 0.320

Rest of U.K. 0.281

W. Europe 0.288

N. America 0.286

Elsewhere 0.286

Weighted Average 0.285
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City of Edinburgh.

d) the total expenditure of £97,000 by members
of groups performing on the Fringe created an

estimated £27,000 of income to residents of
the City of Edinburgh,

e) the total spending of £9,100 by people

attending the conferences which were part of
the Film Festival would have generated £3,000
of income for City residents.

Thus in total it was estimated that all visitor

spending, excluding festival events, resulted in
£826,000 of income to residents of the City of

Edinburgh.
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APPENDIX FOUR

TOURISM IN EXMOOR NATIONAL PARK

INTRODUCTION

This study formed part of a much wider study which
examined the economies of the National Parks of England
and Wales. This wider study was commissioned in 1978 by
the Countryside Commission, the Department of the

Environment, the English Tourist Board and the Ministry
of Agriculture, Fisheries and Food. The study of Exmoor

took place in 1979. The details of this study were

outlined in Appendix One.

VISITOR SPENDING

The different types of visitor to Exmoor National Park
in 1979 spent varying amounts of money on different
items and in different locations. The variations in

total visitor spending were governed by a number of
factors including the total numbers of different types

of visitor, their length of stay and certain key
characteristics such as the accommodation they used and
where they came from. Detailed consideration of the
results found in the Exmoor study have already been

presented in Chapter Four therefore there is no

need to repeat them here. However, Table A4.1 provides
some details about the spending by different types of
visitor.
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TABLE A4.1: Visitors* to Exmoor National Park:
Average Daily Expenditure per Person -

Type of Visit and Origin, 1979.

Type of Visit Origin of Visitor

United Kingdom Overseas

Average 24 hour expenditure per capita (£)

Holiday accommodation
on Exmoor 5.87 6.21

Holiday day trip to
Exmoor 2.25 2.15

Day trip from home 1.05 0

Weighted average 3.78 4.52

Car-borne.
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VISITOR SPENDING AND PURCHASES BY TOURIST-RELATED

BUSINESSES

Spending by holiday visitors was not the only benefit
the National Park economy gained from visitors. The

spending of visitors had additional effects on economic

activity through the purchasing of goods and services

locally by those businesses in which visitors spent

their money. Detailed consideration of the differences
between businesses was given in Chapter Nine and
therefore there is no need to repeat it here. Table

A4.2, however, provides some details, based on visitor
spending, about the rates at which tourist-related
business on Exmoor made purchases within the boundaries
of the park and within an extended area (an area within
15 miles of the boundary).

VISITOR SPENDING AND INCOME

The statistics presented in Table A4.3 represent the
amount of local income retained within the National

Park and/or within the extended region, as a result of
one pound of spent by visitors to the park. Within the
National Park between 15p and 23p of each visitor pound
was retained. When the wider area was included the

figure rose to between 27p and 35p per pound of visitor
spending within the park.

The direct effect on income of spending by visitors,
that is the income received by those providing goods
and services directly to visitors, was the largest,

but, as can be seen in Table A4.3, the variation in the
relative impact of different types of tourist was more

marked than for purchases.



A59

TABLE A4.2: Purchases by Businesses Resulting from
Expenditure by United Kingdom Visitors*
to Exmoor National Park, 1979.

Type of Visitor National Park Extended Area+

Value of purchases as a proportion of £1 of turnover

Holiday
accommodation
on Exmoor 0.08 0.53

Holiday day
trip to
Exmoor 0.07 0.48

Day trip
from home 0.07 0.53

* Car-borne.

+ Includes purchases by businesses within the
national park and adjacent areas within 15 miles
of the park boundary.
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TABLE A4.3: Income Resulting from Expenditures by
United Kingdom Visitors* to Exmoor
National Park, 1979.

Type of Visitor National Park Only Extended
Park Area+

Direct Indirect Induced Total Total

Income per average £ of visitor expenditure

Holiday
accommodation
on Exmoor 0.21 0.01 0.01 0.23 0.35

Holiday day
trip to
Exmoor 0.14 0.01 0.01 0.15 0.27

Day trip
from home 0.16 0.01 0.01 0.17 0.30

* Car-borne.
+ Includes income within the national park and

adjacent areas within 15 miles of the park
boundary.
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VISITOR SPENDING AND JOBS

A similar, though less straightforward, relationship
was also established between spending by tourists and

employment generated. Employment coefficients are

presented in Tables A4.4 and A4.5 and include values
for unstandardised and standardised jobs, the former

relating to all employment generated, whether full-time

and/or seasonal or not, while the standardised
coefficients compensate for the variations in type of

job by converting all employment into full-time/all

year equivalents.

The level of the employment resulting from tourist

spending varied with the type of visitor, with those
accommodated in the park again producing the highest
values owing to their pattern of expenditure. Thus,
for every £100,000 spent by British residents staying
in Exmoor, 27 jobs were created within the national

park and a further 8 jobs in the extended area within
15 miles of the park boundary. However, when this

employment was standardised into full-time/all year job

equivalents the number of jobs created became 9 and 6

respectively.

The direct employment effect, that is jobs created in
hotels, guesthouses, restaurants and other enterprises
where recreational visitors incurred direct

expenditure, was substantially greater than the
indirect and induced employment, even when the area was

extended beyond the park boundary.
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TABLE'A4 . 4 : The Number of Unstandardised Jobs per
£10,000 of Expenditure by United Kingdom
Visitors* to Exmoor National Park, 1979.

Type of Visitor National Park Only Extended
Park Area+

Direct Indirect Induced Total Total

Jobs per average £10,000 of visitor expenditure

Holiday
accommodation
on Exmoor 2.50 0.06 0.17 2.73 3.5

Holiday day
trip to
Exmoor 1.42 0.05 0.12 1.59 2.32

Day trip
from home 1.82 0.06 0.13 2.01 2..89

* Car-borne.

+ Includes jobs within the national park and
adjacent areas within 15 miles of the park
boundary.
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TABLE, A4. 5: The Number of Standardised Jobs per
£10,000 of Expenditure by United Kingdom
Visitors+ to Exmoor National Park, 1979.

Type of Visitor National Park Only Extended
Park Area+

Direct Indirect Induced Total Total

Jobs per average £10,000 of visitor expenditure

Holiday
accommodation
on Exmoor 0.77 0.05 0.10 0.91 1.48

Holiday day
trip to
Exmoor 0.61 0.04 0.07 0.71 1.24

Day trip
from home 0.67 0.04 0.07 0.79 1.40

Car-borne.

+ Includes jobs within the national park and
adjacent areas within 15 miles of the park
boundary.



A64

THE TOTAL IMPACT

The estimated total expenditure on Exmoor of those
visitors who stayed overnight during their holiday
visit was £14 million over the period April to October
1979. In addition, £4 million was spent in that period

by those making day visits to the park whether from
their homes or from holiday residences.

This total cash inflow of £18 million was converted

into purchases by business, income and employment. It

was estimated that tourist spending on Exmoor in 1979
resulted in £1.4 million of extra purchases by
businesses within the park, £4 million of additional
income to local residents and 4,610 jobs (1,590 full-
time job equivalents).

The areas surrounding the National Park also
benefited. It was estimated that expenditure by
visitors on Exmoor resulted in £8.2 million of business

purchases, £2.2 million of additional income and 1,400

(1,020 full-time equivalents) jobs in those areas lying
within 15 miles (24 km) of the National Park boundary.
To these benefits should be added an estimated £7

million of expenditure made by visitors staying in the
extended area who claimed that they had taken their

holiday in the area outside the park in order to visit
Exmoor National Park.
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APPENDIX FIVE

TOURISM IN SCOTLAND

INTRODUCTION

The study of "Tourism and the Economy of Scotland" was

commissioned by the Scottish Tourist Board and
undertaken in 1981. The focus of the study was the
assessment of the employment generating effects of
tourism. However, the study not only provided detailed
statistics on employment resulting from visitor

spending but also, in seeking to reveal the underlying
mechanism by which employment came about, examined the
chain reaction through the economy resulting from

spending by tourists. This has already been considered
in Chapters Six and Nine. Details of the data used and
the scope of the analysis was presented in Appendix
One.

THE SCALE AND NATURE OF TOURISM IN SCOTLAND

In 1980 approximately 53 million nights were spent in
Scotland by holiday visitors. The scale of tourist

activity varied between the three broad areas within
Scotland (Table 5.1). The central lowlands accounted

for 50 per cent of all nights spent by tourists in
Scotland. The bulk of the rest was spent in the north
(41 per cent of the total), while the south of Scotland
accounted for only a small proportion of the total (9

per cent).
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TABLE" A5. 1 Scale and Composition of Tourism in
Scotland, 1980.

Type of
Tourist

Economic Zones

North of Central South of Scotland
Scotland Lowlands Scotland

Million Person Nights

British 19.3 19.4 4.3 43.0
Overseas 2.7 7.3 0.3 10.3

Total 22.0 26.7 4 . 6 53.3

TABLE A5.2: The Pattern of Tourist Expenditure in
Scotland, 1980.

Type of Economic Zones
Tourist
Visitor North of Central South of Scotland

Scotland Lowlands Scotland

£ millions

British 166.3 125.5 36.2 328.0
Overseas 41.8 106.4 4.8 153.0

Total 208.1 231.9 41.0 481.0
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Tourist visits to Scotland were dominated by British

visitors, although one in five nights was accounted for

by visitors from abroad. This proportional split was

reflected in the north and central economic zones,

although in the south of Scotland visitors originating
from within Britain were more dominant, accounting for
more than 90 per cent of all person nights (Table

A5.1) .

However, it is not the movement of holiday visitors per

se which determines their economic impact, but the
scale and distribution of spending that they undertake
on their accommodation and other goods and services.
In 1980 holiday visitors to, and within, Scotland spent

£481 million.

The average expenditure per night by British visitors
was lower than the average spending by visitors from
overseas and this is reflected in the totals for the

individual zones with the north of Scotland

particularly benefiting from its above average

proportion of overseas visitors (Table A5.2).

Tourists who were accommodated in hotels (27 per cent

of the total) and visitors staying with friends and
relatives (33 per cent) were the main types of visitor
in terms of the amount spent in total (Table A5.3).

THE DIRECT IMPACT OF VISITOR SPENDING

Total visitor spending is not a complete measure of the
value of tourism to Scotland, for the money spent does
not all remain within the country. Some leaves the

country through the purchases of the goods and services
by businesses, some leaves through the remittance of
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TABLE A5.3: Tourist Expenditure in Scotland by Type
- of Accommodation , 1980.

North of Central South of Scotland
Scotland Lowlands Scotland

£m % £m % £m % £m %

British
Holidays:

Hotel 44.0 26 28.0 22 7.1 20 79.2 24
Guest House 37.0 22 13. 5 11 1.1 3 51. 6 16
B&B (Private
House) 5.3 3 1.9 2 0.2 - 7.4 . 2
Caravan &

Camp-site 21.9 13 21.9 17 11. 6 32 55.4 17
Friends &
Relatives 43.3 26 45.3 36 8.5 23 97.1 30
Other 14.7 9 14.7 12 7.8 21 37.2 11

Total 166.3 100 125. 5 100 36.2 100 328 .0 100

Overseas

Holidays:

Hotel 17.0 43 31.5 30 1.3 28 49.9 33
Guest House 6.5 16 6.0 6 0 . 6 14 13. 2 9
B&B (Private
House) 2.2 6 4.4 4 0.1 3 6.7 4
Caravan &

camp-site 3.5 9 3.5 3 0.8 17 7.8 5
Friends &
Relatives 8.5 21 53.1 50 1.3 33 63.1 41
Other 4.1 5 8 . 0 8 0.3 6 12. 3 8

Total 41.8 100 106. 4 100 4.8 100 153 . 0 100

All Visitors:

Hotel 61.0 29 59.5 26 8.4 21 129.1 27
Guest House 43.5 21 19.5 8 1.7 4 64.8 13
B&B (Private
House) 7.5 4 6 . 3 3 0.3 1 14.1 3
Caravan and
camp-site 25.4 12 25.4 11 12.4 30 63.2 13
Friends and
Relatives 51.8 25 98.4 42 9.8 24 160. 2 33
Other 18.8 9 22.7 10 8.1 20 49.5 10

Total 208.1 100 231.9 100 41.0 100 481.0 100
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profit, and some through government taxation. A

similar process of leakages operates in relation to
local economies. This process is not unique to tourism
but applies to all industries and is a direct
reflection of the transactions which take place within
a well developed and mature economy like that of the
United Kingdom. Nevertheless, the nature of such flows
conditions the form and character of the economic

impact of tourism.

The Direct Income Benefits of Tourism Spending

In 1980 £80 million of the

retained as income to Sco

total of the £481 million

year (Table A5.4).

money spent by tourists was

ttish residents out of the

spent by visitors in that

These total figures for direct income conceal many

different types of income to Scottish residents,

including that resulting from employment, profit
retained by the self-employed, interest and rents.
These different forms of income each have varying

impacts on the economy, with, for example, income from

employment and disposable income being the base for
consumer spending, while retained profit, interest and
rent provide the basis for investment.

It is estimated that in 1980 approximately half of all
direct income from tourist spending (net of tax) was

paid to employees and a half was paid as profit and
rent.

The Direct Benefits to the Public Purse

Scottish residents were not the only beneficiaries of
tourist spending. The public purse also benefits

through various taxes. Certainly central government
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TABLE A5.4: Direct Income from Tourist Expenditure
in Scotland, 1980.

Type of Economic Zones
Tourist
Visitor North of Central South of Scotland

Scotland Lowlands Scotland

£ millions

British 28.2 21.4 5.3 54
Overseas 7.0 17.2 0.7 24

Total 35.2 38. 6 6.0 79

TABLE A5.5: Direct National and Local Government
Income from Tourism, 1980.

Economic Zones

North of
Scotland

Central
Lowlands

South of
Scotland

Scotland

National Taxes 11.0

Local Rates 5.0

£ millions

15.0 1.7

6.5 0.7

27. 7

12.2

TABLE A5.6: Direct Employment in Tourist-Related
Industry in Scotland, 1980.

Type of Economic Zones
Tourist
Visitor North of Central South of Scotland

Scotland Lowlands Scotland

Jobs (thousands)

British 19.0 10.3 3.6 32.9
Overseas 4.3 8.1 0.5 12.9

Total 23.3 18.4 4.1 45.8
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incurs expenditure on tourism directly through the

support for the industry given by the Scottish Tourist
Board, and the Highlands and Islands Development Board,
and indirectly through the support of other agencies
which provide assistance towards the infrastructure and
facilities used by tourists. This expenditure has,

however, to be set against the income and corporation
tax that the Central Exchequer receives as a result of
tourism in Scotland. It was estimated that in 1980

this totalled £28 million pounds as a result of income
tax and national insurance contributions (Table A5.5).

Local government also incurs expenditure, either as a

result of promoting tourism or in coping with the extra
demand on services that is created by tourists. On the
other hand, however, local government, receives rate

income as a result of visitors expenditure and for 1980
this was estimated as £12 million (Table A5.5). Of

this total approximately half was derived from the
accommodation sector (and thus related directly to
tourist activity) and the rest from the non-

accommodation sector, a total which would have been
lower without the extra stimulation given to these
businesses by tourism.

The Direct Jobs

Statistics relating to employment are a vital element
in considering the economic impact of tourism, not
least because public policy is largely geared towards
stimulating employment and because the main resource of
the industry is the people who work in it.

For 1980 it was estimated that visitor spending by
tourists in Scotland wholly or partly supported 46,000

jobs in those businesses, such as hotels, restaurants
and retail outlets that served tourists directly (Table



A72

A5.6). In terms of its allocation of visitors, the

north, of Scotland enjoys a disproportionate share of
those employed directly in tourism businesses, with two

out of every four such jobs being located in this area

although it attracted only 41 per cent of tourist
person nights. This is a further reflection of both
the type of visitors and the pattern and scale of their

spending.

The jobs partly, or wholly, supported by visitor
expenditure are not all of the same type. Of the
estimated workforce of 48,000 employed in direct
tourist-related enterprises, some 26 per cent were

either working proprietors (or members of their

family), 17 per cent were seasonal workers and 57 per

cent were in either part or full time all-year

employment.

These proportions highlight two significant
characteristics of the tourist-related workforce which

may have worked in the part to cause the significance
of tourism within the Scottish economy to be under
estimated. Many working proprietors and their families
are not included in official statistics on employment,
nor are many seasonal employees as they are not in post
when the statistics are collected in June. As has been

demonstrated above, these two groups together account
for almost two fifths of the employment of tourism.

THE MULTIPLIER EFFECT

The multiplier effect of visitor spending arises
through inter-industry transactions and through the re-

spending of income earned as a result of visitor
spending.
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As a result of these indirect and induced effects

tourist spending was responsible for generating a

further £83 million of income beyond the direct effect

(Table A5.7).

At the same time the multiplier effect generates

further jobs. In all it is estimated that an

additional 26,000 jobs were maintained in businesses

beyond the direct tourist sector as a result of visitor

spending (Table A5.7). Thus, for approximately every

two jobs in the direct sector (hotels, retail outlets,
restaurants and the like) a further job was created or

supported elsewhere in the economy.

It is worth noting, however, that the values in Table
A5.7 are for the impact of visitor spending in each

region on the whole of Scotland. For each of the
individual regions the impact is smaller and the
indirect and induced effects less significant. For

example, for the North of Scotland the values for
income creation through the spending of all holiday
visitors were £34.9 million (direct) and £12.1 million

(indirect and induced).

THE TOTAL IMPACT

With these wider effects of tourist activity taken into

account, the impacts of visitor spending upon Scotland
as a whole as a result of visitor spending in each of
the three economic zones are shown in Table A5.7.

Tourism employs 72,000 people, provides £160 million of
income for the residents of Scotland and stimulates

£447 million of purchases within the economy of
Scotland.
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TABLE A5.7: The Economic Multiplier Effects of
Tourism on Scotland, 1980.

Type of Economic Zones
Economic
Benefit North of Central South of Scotland

Scotland Lowlands Scotland

Purchases:
(£ millions)

Direct 87.0 88.3 14.5 190.1
Indirect and
Induced 117.2 120.1 19.9 257.3
Total 204. 4 208. 4 34.5 447.3

Income:
(£ millions)

Direct 35.1 36.1 5.8 76.9
Indirect and
Induced 37.2 39.7 6.4 83.3
Total 72.3 75. 8 12.2 160. 3

Employment:
(Jobs -

thousands)

Direct 23.3 18.4 4.1 45.8
Indirect and
Induced 11.7 12.5 2.0 26.1
Total 34.9 30.9 6.1 71.9
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APPENDIX SIX

BRIGHTON AND HOVE

INTRODUCTION

During 1982 the English Tourist Board, Brighton Borough

Council, East Sussex County Council and the Brighton
and Hove Hotels, Guest Houses and Restaurants

Association commissioned a series of surveys of tourism
in Brighton and Hove.

One of the broad concerns of the overall study of
tourism in Brighton and Hove was the need for
information on the economic impact of visitors on the
local economy. In October 1982 the analysis contained
in this Appendix was commissioned to provide
information on:

a) the local income generated by the spending of
visitors to Brighton and Hove, and

b) the employment arising from the spending of
visitors to Brighton and Hove.

The data and scope of the analysis conducted for this

study were detailed in Appendix One.

THE DIRECT IMPACT OF TOURISM ON INCOMES AND EMPLOYMENT

The direct impact is the
in those businesses in

money. This section

income and employment arising
which visitors spend their
therefore concentrates on
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how tourist spending differs, how the economic and

employment structures of businesses differ and how
these result in different types of visitor having
different impacts on incomes and employment.

Visitor Spending

The starting point for the impact of tourism on the

economy of Brighton and Hove is the spending by
visitors on their accommodation, on food and drink, on

souvenirs and other retail goods and on other items
such as entertainment and transport.

Table A6.1 presents the results of the survey of
visitor spending conducted during 1982 by NOP as part
of a series of surveys of visitors. This table
illustrates that, as in other areas, visitors to

Brighton and Hove spent different amounts of money

during their stay. For example, visitors who were

accommodated in licensed hotels spent, on average,

£42.10 per visit while, in contrast, visitors staying
in unlicensed hotels/guest houses spent £32, on

average, per visit. Both these types of visitor spent
more per day than day visitors.

Seasonality and Tourist-Related Businesses

Seasonality is an often referred to feature of the
tourist industry. It is either referred to as a

blessing, in that it allows for other occupations to be

pursued at other times of the year, or more commonly as

a blight, with under utilised capacity in the winter
and overstretched resources during the summer. This

problem aspect of seasonality derives from the nature
of tourism with the consumer coming to the product
rather than vice versa and the perishable nature of a

room which can either be sold or left empty as it
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TABLE A6.1: The Spending of Visitors to Brighton and
Hove.

Type of Visitor
by Accommodation
Used

Average Amount Spent
Per Person

Per Visit Per Night\Day

Licensed
Hotel

Unlicensed Hotel\
Guest House

Friends and Relative

Other Accommodation

Day Trip

42.10

32.00

66.40

62.30

7.80

12.40

9.00

11.50

7.40

7.80
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cannot be stored.

The accommodation sector of Brighton and Hove displayed
a seasonal pattern of turnover. Of the businesses
identified in Table A6.2, the pattern was most

pronounced for rented self-catering accommodation and
least pronounced in hotels or over 50 rooms. This, no

doubt, reflected the influence of the conference trade
on turnover. The restaurant and public house
statistics also portrayed a degree of seasonality.
Independent retailers showed a pattern reflecting the
influence of Christmas on the statistics. Larger

"group" retailers had a similar pattern in their
turnover.

Purchasing of Goods and Services

Table A6.3 provides information on the purchasing

patterns of selected businesses within Brighton and
Hove. The level of local purchasing of goods which are

sold or used by the businesses varied between the types

of business. The smaller hotels and guest houses

bought almost all the food, drink and materials they
used locally. In contrast restaurants and larger
hotels imported, that is brought in from outside

Brighton and Hove, a large proportion of the food,
drink and materials they used in the course of their
business. Independent retailers also imported over

half of the goods they re-sold or used. For larger

"group" retailers statistics are not given because of
the difficulties posed in identifying patterns from
central purchasing, but the likelihood is that the
local content of purchases is insignificant in

percentage terms. However, these statistics do not
show the absolute value of purchases. It may be that
the smaller local percentages do have a higher absolute
value.
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TABLE A6.2: The Seasonal Pattern of Turnover of
Selected Businesses in Brighton and
Hove.

Type of Quarter Quarter Quarter

u .i ... .. . ...

Quarter Total
Business 1 2 3 4

Jan-Mar Apr-Jun Jul-Sep Oct-Dec

—'

Proportion of Turnover (%)

Hotel
50 or more

rooms 18 27 29 27 100
Hotel
less than
50 rooms/
Guest House 15 30 33 22 100
Self-

Catering
(Rented) 9 32 46 13 100
Restaurant/
Pub 20 27 30 23 100
Independent
Retail 18 22 29

- .J

31 100

TABLE A6.3: The Purchasing Pattern of Selected
Businesses in Brighton and Hove.

Type of Business Pattern of Purchasing

Brighton Rest of Elsewhere Total
and Hove East Sussex

Proportion of Purchases(%)

Hotel (50 or
more rooms) 49 7 44 100
Hotel (less than
50 rooms)/Guest
House 97 1 2 100

Self-Catering
(Rented) 100 0 0 100
Restaurant/Pub 55 6 39 100

Independent
Retail 40 7 ' 53 100
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Payments of Income and the Workforce

Chapter Nine illustrated the differences between
businesses in Brighton and Hove in the form in which

they paid out local income and the types of work/worker
involved. This section, therefore, will not repeat that
information. However, in addition to that information,
it is useful to note that there were marked variations

between the business types.

Firstly, the amount of income, net of tax, paid out to

residents of Brighton and Hove by the businesses shown
in Chapter Nine ranged from £18 to £26 for every £100
of turnover.

Secondly, the number of workers varied. Thus in

Brighton and Hove, for example, hotels with over 50
bedrooms had an average turnover per worker of

approximately £11,000 which was the same as for

restaurants/public houses. Hotels of less than 50
bedrooms and guest houses employed a worker for every

£8,000 of turnover. Independent retailers had a

turnover per worker of £12,000 while the turnover per

worker in "group" retailers was considerably higher.

The Direct Impact of Visitor Spending on Incomes

Table A6.4 presents details of the impact of visitor

spending on the incomes of the residents of Brighton
and Hove. As can be seen the spending of each type of
visitor created different amounts of income. Thus for

every £100 spent those staying in unlicensed hotels and

guest houses created the most income (£21) whilst those

staying with friends and relatives the least (£17).

Also important is the use to which this income may be

put. Income can be paid out in a number of different
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TABLE- A6.4: Direct Income from Tourism: Disposable
Income and Surplus Earnings.

Type of Visitor
by Accommodation
Used and Purpose
of Visit

Income of Brighton and Hove Residents
Division of Income Amount

of

Disposable Surplus Income
Income Earnings

Proportion of Direct Income (%)

Licensed Hotel

Unlicensed Hotel/
Guest House

Friends and
Relatives

Other
Accommodation

Day Visit

90

81

88

65

90

10

19

12

35

10

£

19

21

14

20

17
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forms, for example wages paid to employees and surplus
income retained as an addition to capital. The major
division of interest to policy makers, however, is that
between income which is treated as disposable income
and income which is treated as an addition to capital.

Disposable income forms the basis of consumption

expenditure while additions to capital may provide an

important contribution to future investment. Thus

disposable income is likely to have an immediate effect

by being spent locally on food, drink and other goods,
whereas additions to capital may have the longer term

effect of increasing the stability of the business and

contributing to capital improvements or additions to
the quality and size of the business. In Table A6.4

disposable income is composed of wages, salaries and
the income used by owners for their own personal needs.

Surplus earnings consist of profit retained as capital
and rent for land an property. As can be seen most
income was used for consumption purposes.

Finally, not all the employees or owners of businesses
in Brighton and Hove lived within that area. Some
lived just outside the area and commuted in daily.
They did not however account for a large amount of
income created. They accounted for an additional £1 to
£2 per £100 spent by visitors.

The Direct Impact on Employment

Tourists also create or support employment within the
businesses in which they spend money. As for income
the relative contribution of different types of visitor
to the Brighton and Hove economy depended on the way in
which tourist spending combined the different
business types.
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It is more difficult to make statements about

employment on the basis of a turnover per job
relationship than it is for income owing to the nature

of employment. Firstly, there is the difficulty of

obtaining accurate information on employment. Several

jobs may be undertaken by the same person in the same

business. Not only may these jobs change in importance

during the year so also may the overall time committed.

Secondly, it is necessary to derive a simple

relationship between turnover and employment. Such a

simple relationship cannot take account of under¬
utilised labour being used more efficiently as turnover

rises rather than additional labour being employed.

Finally, employment accrues in different forms; full-

time, part-time and seasonal. These have to be

reconciled, or at least recognised, if comparisons are

to be made and are not to be misleading.

Table A6.5 demonstrates that employment creation

(including working proprietors) as a result of visitor
spending has similar characteristics to those of income
creation. Different visitors spend their money in ways

which created different amounts of employment.

Finally, the structure of employment provided by the
tourist industry is often the subject of adverse
criticism. The criticism is that tourism has an

unbalanced employment structure which makes it less
beneficial than, for example, a manufacturing

enterprise. Table A6.5 suggests that while these may

be problems elsewhere, they were not evident in acute

form in Brighton and Hove. Tourist spending in Brighton
and Hove was generating mainly all-year employment,
full-time employment was greater than part-time

employment and male and female employment was fairly

evenly split. However, male employment tended to be
full-time while the female employment tended towards
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TABLE A6.5: The Pattern of Direct Employment* from
Tourism.

Type of Worker

Full- Part- Seasonal Total
Time Time

Proportion of Workforce (%)

Licensed Hotel:

Male 32 11 2 45
Female 22 29 4 55
Total 54 39 6 100

Unlicensed Hotel/
Guest House:

Male 29 10 4 43
Female 23 23 12 57
Total 52 33 15 100

Friends and Relatives:

Male 27 14 2 44
Female 19 35 2 56
Total 46 49 4 100

Other
Accommodation:

Male 20 17 6 43
Female 14 34 9 57
Total 34 50 16 100

Day Visit:

Male 35 13 4 52
Female 16 28 5 48
Total 51 40 9 100

Type of Visitor
by Accommodation
Used, Purpose of
Visit and Sex of
Worker

Includes workers who commute from outside Brighton
and Hove.
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part-time, consisting either of an even balance or more

part-time than full-time. This however is not

necessarily a problem in that such jobs are raising
female activity levels and may fit the supply of labour
and the demand for labour most closely.

As indicated in relation to direct income not all the

working proprietors or employees lived within Brighton
and Hove. Some lived just outside and commuted in

daily. They did not, however, account for more than 5

per cent of the total workforce supported by the

spending of the different types of visitor listed in
Table A6.5.

A WIDER IMPACT

The aim of this study was to establish the effect of
tourist spending on incomes and employment in Brighton
and Hove. So far this chapter has been concerned to

highlight the impact on the incomes and employment

provided by those businesses, such as hotels and ships,
in which tourists spend their money. Tourist spending,
however, has a wider impact because of inter-business
transactions and the respending of income earned. The
aim of this section is to establish the relative sizes

of this wider impact and in particular those
characteristics of the wider impact which are important
considerations in policy formulation.

The Total Impact on Incomes

Tourist expenditure generates income within the economy

of Brighton and Hove. The spending by tourists,

however, will generate these incomes in three stages:

direct, indirect and induced. The link between the
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stages being the respending of turnover within the

Brighton and Hove economy.

These stages of income creation are shown in Table
A6.6. The spending of £100 by a holiday visitor who was

accommodated in a licensed hotel created £19 of direct

income, £1 of indirect income and £1 of induced income.
Therefore a hotel-based visitor created £21 of income

in total from £100 spent. Table A6.6 demonstrates an

important aspect of income creation. The direct impact
was substantially greater than the indirect and induced
impacts. Regardless of type of visitor the direct
impact accounted for over 85 per cent of the income
created.

Table A6.7 shows that visitors had different impacts

per day with visitors accommodated in licensed hotels,
for example, having the largest impact and visitors on

day trips having the lowest impact. The importance of
the type of accommodation, and by implication the

pattern of spending, in this is vividly demonstrated by
a comparison of the average daily expenditure- of
visitors staying in unlicensed hotels and guest houses
and those visitors staying with friends and relatives.
While guest house visitors spent less per day their
spending produced more income.

The Total Impact on Employment

Total employment as a result of tourist spending will,
like income, be created in three stages: direct,
indirect and induced. These components of the

employment generated by visitor spending in Brighton
and Hove are presented for different types of visitor
in Table A6.8.

As was the case for income, employment provided in
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TABLE A6.6: The Total Impact of Tourism on the
Incomes of Residents of Brighton and
Hove.

Type of Visitor
by Accommodation
Used and Purpose
of Visit

Stages of Impact

Direct Indirect Induced Total

Licensed Hotel

Unlicensed Hotel/
Guest House

Friends and
Relatives

Pounds per £100 Spent

19 1 1 21

21

14

24

15

Other
Accommodation

Day Trip

20

17

1

2

1

1

22

19

Less than £0.50.
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TABLET A6. 7: The Total Impact of Visitor Spending per
Night/Day on The Incomes of Residents of
Brighton and Hove.

Type of Visitor Average
by Accommodation Length
Used and Purpose of Stay
of Visit

Average
Spent
per Day

Impact on
Incomes

per Day

Licensed Hotel

Unlicensed Hotel/
Guest House

Friends and
Relatives

Other
Accommodation

Day Visit

Nights/Days

3

7

1

£

12.40

9.00

11.50

7.40

7.80

£

2.60

2.20

1.80

1.60

1.50
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TABLE A6.8: The Total Impact of Tourism and
Employment* for Residents of Brighton
and Hove.

Type of Visitor
by Accommodation
Used and Purpose
of Visit

Stages of Impact

Direct Indirect Induced Total

Licensed Hotel

Unlicensed Hotel/
Guest House

Friends and
Relatives

Other
Accommodation

Day Trip

Jobs per £100,000 Spent

8.2

11.0

6.3

8.9

7.5

0.3

0.4

0.3

0.3

0.3

0.8 9.3

0.9

0.6

0.7

0.7

12.3

7.1

9.8

8.6

Includes Working Proprietors.
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those businesses in which visitors spent their money

was substantially greater than either indirect or

induced employment. Again the direct impact accounted
for more than 85 per cent of the total.

Finally, the different potentials of visitors for

creating or supporting employment is revealed in Table
A6.9 which presents the number of jobs created for

every 15,000 nights spent by visitors in Brighton and
Hove. Visitors staying in hotels and guest houses
created more jobs than the "other" type of visitors.

Again the most marked illustration of this is a

comparison of the spending and employment created by
visitors staying with friends and relatives and those

staying in unlicensed hotels and guest houses.
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TABLE- A6.9: The Total Impact of Visitor Spending per
15,000 Nights/Days on Employment* for
Residents of Brighton and Hove.

Type of Visitor
by Accommodation
Used and Purpose
of Visit

Average
Length
of Stay

Average
Spent
per 15,000
Nights/Days

Impact on
Workforce

per 15,000
Nights/Days

Number £ No. of Jobs

Licensed Hotel 3 186,000 17

Unlicensed Hotel/
Guest House 3 135,000 17

Friends and
Relatives 6 172,500 12

Other
Accommodation 7 111,000 11

Day Visit 1 117,000 10

* Includes working proprietors.
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APPENDIX SEVEN

TOURISM IN WINCHESTER

INTRODUCTION

This appendix is concerned with an examination of the
local income and employment effects of tourist and day

trip spending on the economy of Winchester. The study
on which this appendix is based was commissioned by the

English Tourist Board and Winchester City Council in
November 1983. Details of the data and the results

produced were outlined in Appendix One.

VISITOR SPENDING

Visitors to an area do not consist of a homogeneous

group of people but of many different types. Each of
these different types of visitor will have different

spending characteristics and visit patterns which will
reflect in their economic, as well as physical, impact.

For the study of Winchester visitors were divided into
5 types: hotel-based visitors, visitors staying in
private houses and being provided with bed and

breakfast, visitors staying with friends and relatives,
visitors staying in other forms of accommodation
(caravans, tents, self-catering property), and day
visitors.
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The Level of Spending

Table A7.1 presents some results of the 1983 survey of
visitors to Winchester which was undertaken by PAS.
This table illustrates that there were large
differences in the amounts different types of visitor
spent and in the length of their stay in Winchester.

The £106 spent on average per visit by a visitor
accommodated in a hotel can be compared, for example,
with the £58 spent on average per visit by a visitor
who stayed with friends and relatives. Taking account
of the length of stay, therefore, a hotel visitor spent
£66 per night in Winchester compared with £13 per night
by a visitor staying with friends and relatives.

The Pattern of Spending

The spending by visitors, however, was not confined to

payment for accommodation. It was spread across a

range of businesses as shown in Table A7.2. While the
cost of accommodation for visitors staying in hotels
accounted for approximately two-thirds of their
spending for other staying visitors the proportion was

below a half. Thus the accommodation sector was not

the only, nor was it necessarily the major, recipient
of visitor spending. The spending was more widely
spread.

VISITOR SPENDING AND LOCAL INCOMES

There were important differences between businesses in
the amount of, and in the form in which they gave rise
to, 'local income as a result of visitor spending. It

was the combination of this with the different patterns
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TABLE A7.1: Average Spending in Winchester Per Visit
in 1983.

Type of Visitor
By Accommodation - Amount Spent Length of Stay
Used Per Visit Per Visit

Source: PAS, 1983

Nights/Days

Hotel 106 1.6
Private House (B&B) 47 1.4
Friends and Relations 58 4.5
Other Accommodation 30 2.8
Day Trip ' 16 1.0

TABLE A7.2: Pattern of Spending in Winchester Per
Visit in 1983.

Type of
Visitor by Category of Spending
Accommodation
Used Accomm- Shopping Eat and Enter¬ Total

odation Drink tain¬
ment

Proportion of spending (%)

Hotel 61 18 18 2 100
Private
House (B&B) 44 24 28 5 100
Friends and
Relations 0 62 33 5 100
Other
Accommodation 25 19 50 6 100

Day Trip 0 65 29 5 100

Source: PAS, 1983.
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of visitor spending that resulted in visitors having
different levels and types of impact on local incomes.

The Rate of Direct Income Creation

Table A7.3 presents details of the rate of impact of
visitor spending on the incomes of residents of
Winchester. Visitors are classified according to the
accommodation they used. As can be seen visitors
differed in the amount of local income they created
from a given amount of spending. For each £100 spent

by a visitor accommodated in a hotel £16 of local
income resulted whereas for each £100 spent by visitor
staying with friends and relatives £10 of local income
resulted.

The Components of Direct Income Creation

Table A7.3 also demonstrates the division of this

income between that which may be used for consumption

(wages and drawings) and that which may provide an

important contribution to the future viability of the
business through providing additions to capital
(surplus earnings and rent). Income available for

consumption is likely to have an immediate, and
additional effect, on the economy by being re-spent

locally on food, drink and other goods. Additions to

capital are likely to have a longer-term effect. In

addition, it is important to note that wages formed
over 50 per cent of the local income in most cases.

Thus the benefits of visitor spending did not accrue

solely to the owners of businesses but were spread
throughout the economy.



A96

TABLE A7.3: Direct Local Income Created By Visitor
Spending in 1983.

Type of Direct Type of Visitor by Accommodation Used
Local Income

Hotel Private Friends & Other Day Trip
House Relations Accomm.
(B&B)

Pounds of income per £100 spent

Wages 11 14 7 10 7

Drawings 3 19 1 2 1

Surplus
Earnings 2 2 1 1 1

Rent 1 1 1 3 1

Total 16 35 10 15 10
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The Contribution of the Accommodation and Non-

Accommodation Sectors

Visitors did not only spend on their accommodation.
For hotel-based visitors, for example, 61 per cent of
their spending was in the hotel and 39 per cent in
other businesses. Table A7.4, therefore, provides an

indication of the income creation potential of the
accommodation as compared with the non-accommodation
sector. In all cases, the accommodation sector created

proportionately more income than its proportion of
visitor spending (figures given in brackets).

Other Direct Income Created

The income figures provided in Table A7.3 are lower
than the payments made by the businesses for three
reasons. Firstly, some businesses were not 'local' but
had head offices located elsewhere in the United

Kingdom. In these cases the profit/rent element was

remitted out of Winchester and therefore did not

comprise a part of local income. The level of this
remittance was not measured as part of the study.

Secondly, the government 'taxes' earnings through
national insurance contributions (employers and

employees) and income and corporation tax. An estimate
of this per £100 spent by each of the visitor types is
£3 for hotel-based visitors, £2 for visitors staying in

private houses (B & B), £2 for those staying with
friends and relatives, £3 for those in 'other'
accommodation and £2 for those on a day trip. Thirdly,
Winchester draws workers in from the surrounding areas.

Their income was not income to Winchester residents.

These workers tend to work in the non-accommodation

sector and to live within about 10 miles. Their

earnings, net of tax, per £100 spent by each type of
visitor was estimated to be £1 for hotel based visitor
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TABLE A7.4: Direct Income Created in the
Accommodation and Non-Accommodation
Businesses in 1983

Business Type Type of Visitor by Accommodation Used

Hotel Private Friends & Other Day Trip
House Relations Accom.

(B&B)

Proportion of Direct Income (%)

Accommodation 71 80 0 26 0

Non-Accomm- 29 20 100 74 100
odation

Total 100 100 100 100 100
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spending and for spending by visitors staying in
private houses (B & B), and £2 for the spending by
visitors staying with friends and relatives, visitors
in 'other' accommodation and visitors on a day trip.

The Total Impact on Incomes: the Components

The direct effect on incomes was not the only effect.

Spending by visitors created a ripple effect giving
rise to additional income. This additional income

creation, consisting of the indirect and the induced

effects, is shown in Table A7.5 as the 'secondary'
stage. However, as can be seen the direct effect was

substantially greater than the secondary effect

regardless of the type of visitor. In addition the
combination of the different patterns of spending by
visitors with the different patterns of businesses in
respect of making local income payments meant that for
a given amount of spending visitors created different
amounts of local income ranging from £10 per £100 spent

by day visitors to £37 per £100 spent by visitors
staying in private houses (B & B).

VISITOR SPENDING AND LOCAL JOBS

Visitors also created or supported employment within
Winchester. It is, however, more complicated to assess

the impact of visitor spending on employment than it is
with income because consideration has to be given to
both the quantity and quality of the workforce.
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TABLE A7.5: Total Income Created in 1983

Type of Visitor
by Accommodation
Used

Stage of Impact

Direct Secondary Total

Hotel

Private House (B&B)

Friends and Relations

Other Accommodation

Day Trip

Pounds per £100 Spent

16 1 17

35 2 37

10 1 11

15 1 16

10 1 10
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The Level of Direct Job Creation

As with income so too did rate of employment

creation/support resulting from the spending of
different types of visitor vary. These differences,
shown in Table A7.6, were a result of the different

pattern of spending by different types of visitor. The
accommodation sector, with its tendency towards labour

intensiveness, accounted for proportionately more

employment than it did of visitor spending.

The Components of Direct Job Creation

However, the total 'workforce per £100,000 spent' has
to be considered in conjunction with the quality of the

employment offered and the type of person-involved.
The spending of different types of visitor gave rise to
different combinations of owners and employees, males
and females, full-time and part-time workers and all-
year and seasonal work.

As witnessed in Table A7.7 spending by visitors did not

simply result in work for the owners of tourist-related
businesses. Each of the visitor types, except Bed and
Breakfast, gave rise to significant levels of

employment. Only for spending by Bed and Breakfast
visitors was the proportion of employees below two-
thirds and the proportion of seasonal work above a

quarter.

Table A7.8 reveals that apart from Bed and Breakfast
visitors the spending of visitors to Winchester gave

rise to both male and female employment. While the
workforce was predominantly female there were

significant levels of male employment, in all cases

except Bed and Breakfast the level was between 25 and
40 per cent. Table A7.8 also illustrates that, while
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TABLE A7.6: Direct Jobs Created in the Accommodation
and Non-Accommodation Businesses in 1983

Type of
Visitor by
Accommodation
Used

The Impact
of the
Accommodation
Sector

The Impact
of the Non-
Accommodation
Sector

Total
Workforce
Per

£100,000
Spent

Proportion of Workforce (%) Number

Hotel 73 27 9

Private
House (B&B) 92 8 44

Friends and
Relations 0 100 5

Other
Accommodation 32 68 9

Day Trip 0 100 5

TABLE A7.7: The Types of Direct Job Created in 1983

Type of Worker Type of Visitor by Accommodation Used

Hotel Private Friends & Other Day Trip
House Relations Accom.

(B&B)

Proportion of Jobs (%)

Owner 10 40 6 11 5

Employee 83 14 94 64 95

Seasonal 7 46* 0 25 0

Total 100 100 100 100 100

This category is composed of people who provide
B&B during the summer only (i.e. seasonal owners).
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TABLE A7.8: The Pattern of Direct Employment in 1983

Type of
Visitor by
Accommodation
Used

Type of Worker

Full-time Part-time Seasonal Total

Proportion of Workforce

Hotel

Male 16 11 0 28
Female 19 46 7 72
Total 36 57 7 100

Private House (B&B)

Male 2 8 0 10
Female 15 30 46 90
Total 16 38 46 100

Friends and Relations

Male 20 16 0 37
Female 21 42 0 63
Total 41 59 0 100

Other Accommodation

Male 15
Female 11
Total 26

Day Visitor

Male 19
Female 22
Total 41

13 13 40
36 13 60
49 25 100

16 0 35
43 0 65
59 0 100
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tourism has a reputation for part-time and for seasonal
work, a large proportion of workers were occupied on a

full-time basis. Seasonal workers were not significant

except for Bed and Breakfast. The 46 per cent in Table
A7.8 consisted of women who provided Bed and Breakfast
in their own homes during the summer only.

Direct Jobs for Adjacent Areas

The statistics provided in Tables A7.6 to A7.8 do not
cover all the work generated or supported by visitor

spending in Winchester as they cover only those
workers/owners who actually lived in Winchester itself.
The non-accommodation sector particularly employed
people who lived just outside (within about 10 miles)
and commuted in daily. Thus hotel visitor spending
supported approximately one further job per £100,000

spent as did spending by each of the other visitor
types.

The Total Impact on Jobs

As with incomes the direct effect on jobs is not the

only effect. There are also the 'secondary' or ripple
effects of indirect and induced employment as described
earlier. As a result of these secondary effects the
number of jobs supported within Winchester by specific
types of visitor were increased (Table A7.9). However,
the secondary effects were not as great as the direct
effects comprising upto 12 per cent of the workforce
supported by the spending of an individual visitor
type.
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TABLE A7.9: The Total Jobs Created in 1983

Type of Visitor
by Accommodation
Used

Stage of Impact

Direct Secondary Total

Hotel

Private House (B&B)

Friends and Relations

Other Accommodation

Day Trip

Jobs Per £100,000 Spent

9 1 10

44 2 46

5*6

9 1 9

5 * 5

Less than 0.5 jobs.
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APPENDIX EIGHT

TOURISM IN SOUTH EAST DORSET

INTRODUCTION

The study of the economic impact of tourism on South
East Dorset was commissioned by the Southern Tourist
Board, Bournemouth Borough Council, Dorset County
Council and the English Tourist Board in 1985.

The study consisted of an examination of visitor

spending, based on data provided by NOP, and of the

resulting income and employment implications. The
details of the data are contained in Appendix One.

VISITOR SPENDING

The Rate of Visitor Spending

Table A8.1 presents the results of the analysis of the

spending of visitors who were accommodated in South
East Dorset in 1984. It presents spending on the basis
of the average amount spent per night on accommodation
and per day on other items of expenditure. These
averages are presented for visitors classified by the
accommodation in which they stayed.

The Total Amount Spent By Visitors

Combining the estimates of visitor nights/days with the
estimates of visitor spending per night/day resulted in
an estimate of total spending by visitors of
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TABLE A8.1: The Amount and Pattern of Spending per
Day/Night by Visitors to South East
Dorset.

Type of Visitor Category of Spending
by Accommodation
Used

Accomm- Food and Goods and Other Total
odation Drink Souvenirs

Amount Spent per Visitor Day/Night (£)*

Licensed
Hotel 13.10 3.10 3.65 0.95 20.80

Other

Hotel/Guest
House 8.75 4.10 3.55 0.75 17.15

Rented
Accommo¬
dation 5.20 3.35 3.20 0.70 12.45

Caravan/
Camp site 3.10 2.70 3.20 0.60 9.55

Private
House (B&B) 8.15 2.60 1.95 0.05 12.75

VFR/Second
Home 4.65 3.25 2.85 0.50 11.30

Day Trip 0 1.45 1.65 0 3.10

* To nearest 5p.
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£98,080,000. The division of this spending between the
different types of visitor is shown in Table A8.2.

Overall visitors to Bournemouth spent £75,157,000
compared with £22,924,000 by visitors to the rest of
South East Dorset. As a result Bournemouth based

visitors accounted for more of spending than they did
of nights/days: 77 per cent of spending compared with
67 per cent of nights/days. The reason for this was

the distribution of the different types of visitor
between the two areas. Bournemouth benefited from the

high proportion of visitor days/nights spent in
licensed hotels and the associated higher levels of

spending.

Finally, of the £98,080,000 spent by visitors,
£49,858,000 was spent on accommodation and £48,222,000
was spent on things such as eating out, souvenirs and
entertainment.

INCOME CREATION FROM VISITOR SPENDING

Tourist-related income is the money earned by local
residents and businesses as a result of visitors

spending money. This income can be in the form of
wages and salaries to employees, profit (which can be
subdivided between 'drawings' and 'surplus earnings')
to owners and rent. In the tables on income all the

amounts are presented net of taxation.

The Rate of Direct Income Creation

Direct income was the wages, salaries,
earned in, and by, the businesses in
spent their money. Table A8.3 presents

profit and rent
which visitors

details of the
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TABLE A8.2: The Distribution of Visitor Spending by
the Accommodation Used and the Location
of the Accommodation.

Type of Visitor Location of Accommodation
by Accommodation
Used Bournemouth Rest of Whole of

S.E. Dorset S.E. Dorset

Proportion of Spending T%1

Licensed Hotel 46 (60) 4 (17) 50

Hotel/Guest House 13 (17) 2 (11) 15

Rented Accommodation 10 (13) 3 (15) 13

Caravan/Campsite 1 (1) 6 (25) 7

Private House (B&B) 1 (1) ★ (1) 1

VFR/Second Home 3 (4) , 5 (21) 8

Day Visit 4 (5) 2 (10) 6

Total 77 (100) 23 (100) 100

Less than 0.5 per cent
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direct impact of visitor spending on the incomes of
people living in, and of companies based in, South East

Dorset. Visitors are classified according to the
accommodation they used.

As can be seen visitors differed in the amount of local

income they created from a given amount of spending.
For each £100 spent by visitors accommodated in a

licensed hotel approximately £20 of direct local income
resulted. In comparison for each £100 spent by
visitors on a day trip £15 of direct local income
resulted.

The impact of tourists, however, is dependent on both
the pattern of spending and on the total amount spent.
The results presented in Table A8.3 depended solely on

the way in which the pattern of spending combined the
different types of business together. Table A8.4
illustrates the effect of the different amounts spent

by visitors in combination with the distribution of
that spending between different types of business.

For licensed hotel-based visitors, for example, the
£20.80 they spent per day/night is combined with the
information that they created £20 of direct income per

£100 spent. This reveals that, per day, licensed
hotel-based visitor spending created £4.20 of direct
income. In comparison the £3.10 spent by day visitors
created £0.45 of direct income.

The Multiplier Effect on Incomes

Money spent by tourists resulted in income for
residents of South East Dorset working in or owning the
businesses in which visitors spent their money. The
visitor spending, however, also had a wider impact
because of the purchasing of goods and services, by the
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businesses in which visitors spent their money, from
other local businesses such as wholesalers. In

addition, the income earned as a result of visitor

spending, either in the businesses in which visitors
spent their money or in their suppliers, may have been

respent creating further income.

Thus in addition to the direct impact on incomes there
is the ripple effect of indirect and induced income.
The size of these ripple effects on income are shown in
Table A8.3, for every £100 spent by visitors, and in
Table A8.4, per visitor day/night. The indirect and
induced effects have been added together and are shown
as the secondary effect.

From both Tables A8.3 and A8.4 it can be concluded that

the direct impact on incomes was substantially greater
than the secondary impact via the indirect and induced
effects. In all cases the direct effect contributed in

excess of 85 per cent of the impact on local income.

The Total Direct Effect on Incomes in South East

Dorset.

Of the estimated £98,080,000 spent by tourists, between

May 24th and October 28th, approximately £19,542,000
would have been paid out as income, net of tax, to the
local owners and employees of the businesses in which
the visitors spent their money. Table A8.5 provides
details of the distribution of income created by the

spending of different types of visitor.

Visitors who were accommodated in, or were on a day
visit to Bournemouth, accounted for £15,042,000, or 77
per cent, of the direct local income resulting from
visitor spending. The spending of visitors to the rest
of South East Dorset resulted in £4,500,000 of income
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TABLE A8.3: The Income Created, Net of Tax, Per £100
Spent by Visitors to South East Dorset.

Type of Visitor Type of Income
by Accommodation
Used Direct Secondary Total

Pounds of Income per £100 spent*

Licensed Hotel 20 3 23

Hotel/Guest House 22 4 25

Rented Accommodation 22 3 25

Caravan/Campsite 19 2 21

Private House (B&B) 42 6 48

VFR/Second Home 13 2 15

Day Trip 15 2 17

To nearest £1.
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TABLE A8.4: The Income Created, Net of Tax, Per
Visitor Day/Night by Visitors to South
East Dorset.

Type of Visitor Type of Income
by Accommodation
Used Direct Secondary Total

Pounds of Income per Day/Night*

Licensed Hotel 4.20 0.55 4.75

Hotel/Guest House 3.75 0.60 4.35

Rented Accommodation 2.80 0.30 3.10

Caravan/Campsite 1.85 0.90 2.05

Private House (B&B) 5.35 0.75 6.10

VFR/Second Home 1.50 0. 20 1.70

Day Trip 0.45 0.05 0.55

* To nearest 5p.
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TABLE A8.5: The Division of Income Earned as a

Result of Visitor Spending by
Accommodation Used and the Location of
the Accommodation.

Type of Visitor Location of Accommodation
by Accommodation
Used Bournemouth Rest of Whole of

S.E. Dorset S.E. Dorset

Proportion of Income (%)

Licensed Hotel 47 (61) 4 (16) 51

Hotel/Guest House 14 (18) 3 (13) 17

Rented Accommodation 10 (13) 5 (21) 15

Caravan/Campsite 1 (1) 6 (26) 6

Private House (B&B) 1 (2) * (2) 2

VFR/Second Home 2 (3) 3 (13) 5

Day Visit 2 (3) 2 (9) 5

Total 77 (100) 23 (100) 100

* Less than 0.5 per cent.
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to local residents.

These total figures for direct income conceal the four
different types of income earned by local residents and
businesses. Income can be used in different ways and
the use will determine the impact on the economy.

Wages, salaries and 'drawings' by owners are the basis
for consumer spending while surplus earnings and rent

provide the basis for future investment. It was

estimated that 58 per cent of all direct income (net of
tax) was paid to employees, 22 per cent was allocated
by the owners of businesses to personal consumption, 17
per cent was retained within the businesses as

additions to capital and the remaining 3 per cent was

paid as rent for property.

The Total Multiplier Effect on Incomes

For the survey period (May 24th to October 28th) it is
estimated that the indirect and induced effects

resulted in a further £2,644,000 of income in addition
to the direct effect. Thus in total visitor spending
resulted in £22,191,000 of income to residents of South
East Dorset.

Of the £22,191,000 impact on local incomes in South
East Dorset £13,607,000 was the result of spending on

accommodation and £8,584,000 of spending on souvenirs
and eating out etc. (Table A8.6) Overall, therefore,

spending on accommodation produced more local income,
relatively, than spending outside the accommodation.
The proportion of spending on accommodation in South
East Dorset was 51 per cent compared with 61 per cent
of income. Even for the rest of South East Dorset

outside Bournemouth the proportion of income accounted
for by spending on accommodation was higher, at 47 per

cent, than the proportion of spending, at 40 per cent,
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although the visitor pattern resulted in more income,
absolutely, being earned through spending on non-

accommodation items.

EMPLOYMENT CREATION FROM VISITOR SPENDING

The Rate of Direct Workforce Creation

The direct workforce was comprised of those people

working in the businesses in which tourists spent their
money. As shown in Table A8.7 the numbers in this
workforce resulting from visitor spending varied. The
differences in Table A8.7 were the result of the

different patterns of spending by different types of
visitor. The results are expressed in terms of workers
per £100,000 spent by visitors.

As for incomes, the impact on direct employment was

dependent on both the pattern of spending and on the
amount spent. Thus Table A8.8 demonstrates the
influence of amount spent by presenting the statistics
on jobs in terms of 10,000 visitor days/nights. Thus,
for example, while in terms of a fixed amount of

spending (Table A8.7) licensed hotel visitor spending
created 1.2 jobs directly for every direct job created

by day visitor spending when the actual amount spent in
a given time is considered (Table A8.8) licensed hotel
based visitors created 8.2 jobs directly for every

direct job created by day visitors.

The Multiplier Effect on Jobs

The direct effect on jobs was not the only effect.
Again there were ripple effects through indirect and
induced employment. As a result of these ripple effects
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TABLE A8.6: The Total Impact of Tourist Spending, in
the Accommodation and Non-Accommodation
Sectors, on Incomes in South East
Dorset.

Tour ist-Related
Sector

Location of Accommodation

Bournemouth

Accommodation 11284

Non-Accommodation 5915

Total 17200

Rest of Whole of
S.E. Dorset S.E. Dorset

Pounds of Income (£000)*

2323 13607

2669 8584

4991 22191

To nearest £1,000.



A118

the number of jobs supported within South East Dorset

by tourism was increased. The size of these ripple
effects are shown in table A8.7, based on £100,000

being spent, and Table A8.8, based on 10,000 visitor
days/nights. In these tables the indirect and induced
effects have been added together to form the secondary
effect.

From both Tables A8.7 and A8.8 it can be concluded that

the direct effect was the largest. In all cases the
direct effect accounts for in excess of 80 per cent.

The Total Direct Effect on the Workforce in South East

Dorset.

For the period May 24th to October 28th it is estimated
that visitor spending in South East Dorset wholly, or

partly, supported 8,640 jobs in those businesses such
as hotels, restaurants and shops in which visitors
spent their money. Spending by visitors accommodated
in Bournemouth would have supported 6,770 jobs and

spending by visitors accommodated in the rest of South
East Dorset would have supported 1,860 jobs. (Rounding
causes the difference between the sum of these two and

the total given above).

The jobs wholly, or partly, supported by visitor
spending are not all the same. Of the estimated
workforce of 8,640 27 per cent were working
proprietors, 41 per cent were either full or part-time
all-year employment and 31 per cent were employed on a

seasonal basis (Table A8.9). These highlight two

characteristics of tourism which may have worked in the

past to cause the level of the tourist workforce to be
underestimated: working proprietors and seasonal

employees. Table A8.9 also provides details of the
male, female, part-time, full-time composition of the
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TABLE A8. 7: The Jobs Created Per £100,000 Spent by
Visitors to South East Dorset.

Type of Visitor Type of Job
by Accommodation
Used Direct Secondary Total

Number of Jobs per £100,000 Spent*

Licensed Hotel 7.2 1.2 8.3

Hotel/Guest House 13.5 1.5 15.0

Rented Accommodation 12.3 1.3 13.6

Caravan/Campsite 7.9 1.0 8.8

Private House (B&B) 27.1 , 1.5 28.5

VFR/Second Home 5.4 0.9 6.2

Day Trip 5.8 0.9 6.8

To nearest 0.1 jobs.
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TABLE A8.8: The Jobs Created Per 1 0 , 000 Visitor
Days/Nights in South East Dorset.

Type of Visitor Type of Job
by Accommodation
Used Direct Secondary Total

. .. _ V—

Number of Jobs per 10, 000 Visitor Days/Nights*

Licensed Hotel 14 . 9 2.5 17.4

Hotel/Guest House 23.2 2.5 25.7

Rented Accommodation 21.1 2.3 23.4

Caravan/Campsite 7.5 0.9 8.5

Private House 34. 5 1.9 36 . 4

VFR/Second Home 6.1 ' 1.0 7.0

Day Trip 1. 8 0.3 2.1

To nearest 0.1 jobs.
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TABLE A8.9: The Division of the Workforce Supported
by the Spending of Visitors to South
East Dorset.

Type of Worker Location of Accommodation

Bournemouth Rest of Whole of
S.E. Dorset S.E. Dorset

Proportion of Jobs (%)

Owner 23 (29) 5 (22) 27

Ail-Year Employee 29 (37) 12 (55) 41

Seasonal Employee 26 (34) 5 (23) 31

Total 78 (100) 22 (100) 100

Male Full-time 22 (28) 4 (17) 26

Female Full-time 25 (32) 6 (27) 31

Male Part-time 4 (6) 3 (16) 8

Female Part-time 27 (34) 9 (40) 35

Total 78 (100) 22 (100) 100
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workforce.

The Total Impact on the Workforce.

There are also indirect and induced effects on the

number of people working as a result of visitor
spending. For the survey period it is estimated that a

further 1,170 jobs were wholly, or partly, supported by
visitor spending in addition to those jobs resulting

directly from visitor spending. Thus in total visitor

spending resulted in 9,810 jobs in South East Dorset.

Of the 9,810 jobs wholly, or partly, supported by
visitor spending 6,330 resulted from spending on

accommodation and 3,490 from spending by visitors on

other things such as souvenirs. (Table A8.10)
Overall, therefore, spending on accommodation produced
relatively more jobs than spending outside the
accommodation sector. For South East Dorset as a whole

accommodation accounted for 51 per cent of spending.
However, spending on accommodation resulted in 64 per

cent of the jobs.
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TABLE A8.10: The Total Impact of Tourist Spending, in
the Accommodation and Non-Accommodation
Sectors, on the Workforce in South-East
Dorset.

Tourist-Related Location of Accommodation
Sector

Bournemouth Rest of Whole of
S.E. Dorset S.E. Dorset

Number of Jobs*

Accommodation 5260 1060 6330

Non-Accommodation 2440 1040 3490

Total 7710 2110 9810

To nearest 10 jobs.


